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NEW SYLLABUS ——

Marketing: Nature and Scope of Marketing, Marketing
Concepts- Traditional and Modern, Selling and Marketing,
Marketing Mix, Marketing Environment, Service Marketing-
Characteristics of Service.

HIHIST: HIHIST B TPHicr q &7, ATHIST B SITERVNG: GRIRS T Mg
AT, AT 7 ARSI, ATSTT fAare, ATHIET Tt e AT -
afdvy b1 fRoyargi

Consumer Behaviour and Market Segmentation: Nature,
Scope and Significance of Consumer Behaviour, Market
Segmentation- Concept and Importance, Bases for Market
Segmentation.

qrebe W9 ITEIRYIT T Hgw, HIbe WHSIT & TR/

Product: Concept of Product, Consumer and Industrial
Goods, Product Planning and Development, Packaging-Role and
Functions, Branding, Brand Name and Trade Mark, Product Life
Cycle, After Sales Service, Price: Importance of Price in Marketing
Mix, Factors Affecting Price, Discounts and Rebates, Pricing
Strategies, Promotion: Promotion Mix, Methods of Promotion,
Advertising, Personal Selling, Selling as a career, Functions of a
Salesman, Characteristics of a Good Salesman, Approach and
presentation to a Customer; objection Handling; Closing Sale and
Follow Up, Publicity and Public Relations, Distribution: Physical
Distribution, Channels of Distribution: Concept and Role, Types
of Channels, Factors Affecting Choice of a Particular Channel;
Physical Distribution of Goods, Transportation- Modes, Retail
Formats- Supermarkets, Hypermarkets, Chain Stores, Department
Stores, Discount Stores, Margin Free Markets, Electronic
Retailing.
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HisTe: Hisae & SaER, FogAv ¥ FShwdet JgW, HISTE, T 9
fawre, GaforT: YfAdr 7 BRf, FET, Fi8 79 3R &8 A1, HISTE ATH
ATSeheT, JTFSN Hovd TIAvT| HISVT: HIBIST fAerT § HI3v T Hgw, 1sw &l
TH1f3eT B qTet B, [3¥BIaCT g Racw, HIShiT Ieford, THIe: a9
AT, garerT &1 R, veaclsfonT, gviaer Afeil, SRaY & w9 4 Ao,
AowiT & B, U FT9 HowiiT Bl [A9NaTy, Becav dab UHIE U Hoiedr,
3fTeoigrerT §Usleit, FeRforT Hel Ud Bicilsry, gfeiferd! va gferd Reteral
Rfceger: f5former Rfgeger, RRgeger & dew: qarvm 7 YA,
Sew & TP, vl AP deT 35 T Bl T I aret BN, Y0 BT
TbSrenet fSfeager, SRTAIE-H19%, Reer Biice: Guv A1hee, ET5TY A1heH,
A WSV, f3uTcie weiv, fBvaprae WiV, A1fof #1 ATdbee, setagiiaes ReferTi

Advertising: Functions of Advertising, Advertising
Media, Different Types of Media: Relative Merits and Demerits,

Characteristics of Effective Advertisement, Measuring Media
Effectiveness, Media Planning and Scheduling, Legal and Ethical
Aspects of Advertising.

ATIET T T 3N, T USacislonT it fAelary, Hifsar & THTa T AT,
HHFT AT T AR, YSacTeIonT @ denfAd q AT gaTi

Sales Promotion: Meaning, Nature and Functions,
Limitations of Sales Promotion, Sales Promotion Schemes:
Sample, Coupon, Price Off, Premium Plan, Consumer Contests
and Sweepstakes, POP Displays, Demonstration, Trade Fairs
and Exhibitions, Sales Promotion Techniques and Sales Force.
v gHer: 3, Tpla a Fr, Wevwd FEIerT b HEY, Xt g IR
R, U, HIE Siith, HAaH @i, Gogay Hiove g wiavea, 9137197,
Bweior, RIS, 28 B Ua Ufoifasivd, Wevi HHISH daid a dovd
B
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Marketing UNIT-1

NATURE AND SCOPE OF MARKETING
AHRET Y Tl T A
Q.1. Define marketing. Discuss its nature.
Arhfen it e HifSigl adt defa Hir A Hifdgl
OR
Explain the concept and scope of marketing.

AqTHfET Y @URUT g &F BT quie HifTU 19

MARKETING CONCEPTS: TRADITIONAL AND MODERN
HTchfeT Ft URUNG: URURS g YD
Q.2. "The present day marketing is consumer oriented."
Explain this statement with suitable examples.

"I AT § ATh T SUHIET pivad g1’ SR Iarevur

afga 59 FY9 i arE iRl [2018]
OR
Explain the traditional and modern marketing concept.

IRUR® d g b 6 seRonsi Ht A=t 29
SELLING AND MARKETING
AfeRT qem arbfer
Q.3. Write a short note on Selling and Marketing.
faspa vg Arhfen wR v féra fRruoft forRay) [2018]

OR
Distinguish marketing and selling.

arhfen qar Afer & & R Iarzd| 37
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Q.4.

Q.5.

MARKETING MIX / 9TchfeT ey

What are the elements of Marketing Mix? Explain with
example.

AT i & PIF-PIF | T B & ? SSTERYT Aied Jof
HfYI [2018]
OR

Explain the concept of "Marketing Mix".

"'grebfen ey’ Y sraurRen Y @Rear H |
MARKETING ENVIRONMENT
ArhfeT iRy
"Marketer has to be more aware of changes in the

external environment than any other department in
the organization." Do you agree? Elucidate.

""HSd H Arhex P BT 3= v i smen 9@

vafaRer & Uiy Sifere wadh Y§AT usaT g1 T 1Y WeHd

&2 weftam A [2019]
OR

Briefly discuss various elements of marketing
environment.

arhfen gafaror & fafdy qeal A dfém Reasm Hifv

41

46

SERVICE MARKETING: CHARACTERISTICS OF SERVICE

Q.6.

gfd arbfeT: wfdq 6 fadwam
Explain the concept of service marketing.
afd arbfen H s@uReT HF THATIC

OR
Discuss the characteristics of service.

affa it Rware &1 guiv Hifcrol

Review QUESEIONS .....ccceuireeiiiiieiirereirenssnressssssnssasrensmsssnsranse
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NATURE, SCOPE AND SIGNIFICANCE OF CONSUMER

Q.7.

MARKET SEGMENTATION: CONCEPT AND IMPORTANCE

Q.8.

Q.9.

Consumer Behaviour &
Market Segmentation . NIT-2

BEHAVIOUR
HogR faefaar 6 uefa, &7 7 75w

Write a short note on the Scope and Significance of
Consumer Behaviour. [2019]

HogR IR & 87 iR Sud Agw@ W TS wfem ot

forRem)

OR
What do you understand by consumer behaviour? What
is the importance of consumer behaviour in marketing?

Hogmr fAgfaeR & oy T wwWe 27 WIhfeT § SRR
faefeR &1 T 7Ew 27 [2018]

HThe A YR IHR Ag

Discuss the importance of market segmentation in
marketing decisions. [2019]

qiHfET RBReT § wihe AWceM & Wgw B qRIiDT
Hiforgi
OR

Define market segmentation. Discuss the significance of
market segmentation in India.

HThe AWM DI ARAT HIfSTTI YRS H AThe AWM &
Hgw@ &1 fadae Hifvm [2018]
BASES FOR MARKET SEGMENTATION

HThe AT & ITUR

Explain the basic methods of market segmentation.

A1dhe AHceH & Jayd faftmi &t fagem Hifsgl [2019]
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OR
What are different bases for market segmentation?

HTdhe A= & fafdre R @ 82 79

Review QUESEIONS .....ccivuiieeieiireiinirisrerenssnressasssnssanrensmsesnnranse 87

Product, Price, Promotion _
and Distribution LT?’

CONCEPT OF PRODUCT / Msa< il 3@&Rum

Q.10. Define ‘Product’ and explain its importance.
‘Urege’ H aRHT HRT 3R IHST Agd FIHTST |
OR
“Product is a cluster of psychological satisfactions.”

Comment on this statement. / ‘‘Msdc AIBIATDA
AfRCEHFIN FT TP BT 8 I 30 U W ool f5Raw | 90
CONSUMER AND INDUSTRIAL GOODS
HogHR U4 $SfRege g9
Q.11. Write a short note on consumer and industrial goods.
FHOPR 9 ST g0 IR o wifera fewooft forRRedn
OR

Give an account on the classification of consumer and
industrial goods.

HoYHR U4 $3ReTet IS & Fepxvr & fIervr ueqa Hifsgr 97
PRODUCT PLANNING/ TSaT AT
Q.12. Write a short note on: Product Planning.
ST W OR wferd feuoft fsfay |
OR
Discuss the importance of product planning.

UIsae T Y 7gaT R R Hifm 103
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PRODUCT DEVELOPMENT / NS¢ 2d¢ldAc

Q.13. Explain the concept of product development. Write in
detail the phases in product development. Explain.

Msde STATHE Hi JTURIT P TE HIRTI Msde STeuHe
H fafay w=on @1 faga faaxor forRaw) w@smswl  [2018]
OR
Briefly explain various steps involved in product de-

velopment process. / Misde Sqaqiic M9 H AfAfera
wafta fafdy axon @ wféeg § w9smggl
PACKAGING- ROLE AND FUNCTIONS
YHforT: AT 9 B
Q.14. Explain the role of packaging in marketing.
AT § YBfORT hY YfHHT AT |
OR
Write a short note on Packaging.

Yo fomT uR dféreg fRruoft fofav |
BRANDING / SifST

Q.15. What do you understand by Branding?
FIfET A 39 AT A9 B2
OR
Write short note on: Branding.

FifeeT dférg fewoft fofRav |
BRAND NAME/ SIS T ATH
Q.16. Write a short note on brand name.
sie & 9 R Gfée fewefY fRau)

OR
What are the features of a good brand name?

Teh A9 FiS A Y AAvA] w7 §7?
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Q.17.

Q.18.

Q.19.

TRADE MARK / <8 ATch

Explain importance of Trade mark.

R g (35 ATdh) BT Tgwa WE Hifom)
OR
What is the importance of Trade mark?

¢S 91 BT FIT g 82 127

PRODUCT LIFE CYCLE / M$a< IIgWH HIghel

Briefly describe each of the four stages of the product
life cycle by taking an example each from consumer
and industrial product you are familiar with.

ot 3ma UM &, 3 HogaR W $sfiead msae A Uah-

T% SQTERVT ol gY HIsae A1sh WISHa & IR} axvi A A

TS BT Afew quie HIifTul [2019]
OR

Write a short note on: Product Life Cycle.

Jféra fewef} fofau: disde as® Agad | 130

AFTER SALES SERVICE/ fasha ueame sar

Write a short note on 'After sales service'.
"fasra geaTq War' W wfd ool fRav

OR
What is the significance of after sales services?

fashar gL HaT &1 a1 9Ed & ? 135

PRICE: IMPORTANCE OF PRICE IN MARKETING MIX
TS HIhieW ey o usd &1 g

Q.20. What role does pricing play in Marketing Mix?

qifeT e § ursRi 6t YA o axit 272 [2018]
OR
Discuss the concept of price and the importance of

pricing./ UTSH & YR Td UTSH & Hged Y 7af HRT 1 138
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Q.21

Q.22.

FACTORS AFFECTING PRICE

TSN P THIAT PR a1 tharesd
. Write a short note on factors affecting price. [2019]

TSN Ulhfaet thaed W oiic e farRay |
OR
What are the factors that affect pricing decision? [2018]

TR f3fiom &1 wifde #== a1e $haed Pl A €72
DISCOUNTS AND REBATES / f3%S¢¥ Ud RacH

What is the difference between discounts and rebates?
fevrrecy td Reew o @ 3R 27

OR
Define discount. Discuss its functions and types.

fewpSeH o aRyIa HIRTI 39h HIIT T THRI $T fAdw=
Hifomi

PRICING STRATEGIES / USRI RSt

Q.23. Describe the different pricing strategies by giving

suitable examples.

faftr=1 uTgRiT WeoiT &1 SuYdR SSTERUN IR auis HITT |
OR

Explain the pricing strategies./ MTSRIT R &1 quie

HifomI

PROMOTION: PROMOTION MIX / 919/ : I faaq

Q.24. Discuss in detail promotion mix with methods. [2018]

e A Y S fafer wfga foRgga faaem Hifdral

OR
Describe each element of Promotion Mix in brief with

suitable examples. / SUg STV Afed yeE AT &
TG Yferdic BT wag J quie HifSl
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METHODS OF PROMOTION / JHI9 & AYE
Refer Q.24 on page no. 162

ADVERTISING / TSacisforT

Refer Q.37 on page no. 233

PERSONAL SELLING / G3i-e1 fenT

Q.25. What do you mean by Personal Selling? Explain its
features and merits.

TR QfoRT W 371 T FHSTCl & 7 D T <IT SATHI i TSI |

SELLING AS A CAREER/ STifaeT & U # Aferr

Q.26. Write a short note on sales as a career.
SfifaT & w9 T A W o wfera feweft forfaw)
OR

Write down the arguments in favour and against of
'selling as a career'.

'Shifdeet & wu # AT’ & g § quT Ay § o ferRav)

FUNCTIONS OF SALESMAN/ TR & Hd

Q.27. Explain the functions of a salesman. [2019]
JAoqie &b B B UV
OR
Describe functions of a Salesman.

Teh fashdl & rIf o1 guie HIfTT
CHARACTERISTICS OF A GOOD SALESMAN

U I9H Aeddd 6 fadmwam

Q.28. Describe the characteristics of a good salesman.

T S99 Acdad i fdwaren &1 qui Hifdr [2019]
OR
What are the characteristics of a good salesman?

Th SO Aextid Y fAAwaTd Far gielt €7
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Q.29.

Q.30.

Q.31.

CHANNELS OF DISTRIBUTION: CONCEPT AND ROLE

PERSONAL SELLING PROCESS
i wferr & uftkar
Briefly discuss the personal selling process.
wiFe dfert &t ufthar &1 <fé faRor gvga Hifom
OR
Write a short note on personal selling process.

e Afer g W dférg feweft ferRag)

PUBLICITY AND PUBLIC RELATIONS
gfetfRdY 3 ufeerss Raeia

Write a short note on Publicity.
gfefRidt R ve wferd feogoft ferfRag
OR
Discuss the advantages and disadvantages of publicity.

ufeifidt & @ @ gl & wem v

PHYSICAL DISTRIBUTION
fforear fefgegem
Write a short note on Physical Distribution of Goods.
RIS & ot fSReege wR wifém feuoft forRaw i [2019]
OR

Discuss the following: Meaning and objectives of
physical distribution.

FrferRaa o =t HifS: bt fERsgem @1 arf 3ik Sgeed |

fefRgege™ & ATegH: srauRun 9 YfieT

Q.32. Write a short note on distribution Channel.

fefgsge™ & "1eem wR e wfém fewaoht forRaw  [2018)
OR
Discuss the role of distribution channel.

fefgsgem arem & Y o fpa Hifswm
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TYPES OF CHANNELS/ I-7d7 &b UBR

Q.33. Explain different types of distribution channels for dis-
tributing products.

Arsaed $1 faaru &+ a1t f3fgege aew & fafdy ueri

BT quiF HIfTTI
OR
Discuss the various types or systems of distribution.

g™ & Rt Riera a1 TR e i | 201

FACTORS AFFECTING CHOICE OF A PARTICULAR
CHANNEL / faf3re 9T & Ta9 ) g9Ifad HR= 91l BRb

Q.34. Discuss the factors affecting choice of Distribution chan-
nel./fRREGM A1 & = B THIRT TR aTel HRDI DY
e Hifstgl [2019]

OR

What are the factors which influence the choice of distribution
channel? Explain.

e a0 & g &1 FuRke o a1 haed o A €2
HHATY | 207
TRANSPORTATION: MODES / TiHUICeM: HIgH

Q.35. What are the various modes of transportation?

aRaga 1 Ry ggfomr wm €2
OR
Write a short note on: Transportation in physical distribution.

wiférw fewoft f5Red: fhfTrs Rediegem § graurdem | 213
RETAIL FORMATS / Red Biies

Q.36. Write a note on various types of retail formats.
Red wifcd & Ity yeRl = fRuoft forRagr [2019] 222

ReVview QUESEIONS .......ceuiieeiiiiriieirereirenssnressssssnssnssensmsssnsranse 232
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Advertising UNIT-4

ADVERTISING: FUNCTIONS OF ADVERTISING
TSAcSfoNT: USacifonT & hrl
Q.37. "Money spent on advertisement is not wasteful."
Discuss. [2018]
""faeod R fhar T @ o A8 8177 fRdwem five 233

ADVERTISING MEDIA: DIFFERENT TYPES OF MEDIA-
RELATIVE MERITS AND DEMERITS

vsgcisfont Mif2ar (fAsmu= &rf & areaw): Hifsar & At
UHR, AUfET o7 9 g
Q.38. Explain various advertising media.

o= & R Aregwl & wHERTI 238
CHARACTERISTICS OF EFFECTIVE ADVERTISEMENT

Tt fasos Y fadwang

Q.39. "Advertisement pays when business is bad and it also
pays when business is good." Justify this statementin
the light of characteristics of effective advertisement.

""fgoe, @R 6 ¥ R F oY eS¢ &, 78 @9
oft TR &, 519 AR Y RART st 817 gyt s
61 fAwarsi & dwTer § IRYH AT BT qIiBA Dol 254

[2019]

MEASURING MEDIA EFFECTIVENESS
HfSIT & 9I9TG BT °H1IA

Q.40. What are the various ways of measuring media effective-

ness?/ Hif$AT & wu@ & Ao 6 Ay Rt w1 €2 256

MEDIA PLANNING / §if$ar worfar

Q.41. Write a short note on Media Planning.
Hif$ar wrfer wR wfém ool forRaw) [2019] 264
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MEDIA SCHEDULING / #if3a1 grsgfert
Q.42. Write a short note on Media Scheduling.

Hifsar drsgferr wR wfém Ruft e [2019] 268
LEGAL AND ETHICAL ASPECTS OF ADVERTISING
fasmus & dunfRes g o ga

Q.43. Write a short note on 'Legal and Ethical Aspects of
Advertising'. [2018]
"R & FenfAe g Hiforra gar’ R v wfdm Ruweht ferRaw 271
Review QUESLIONS .........ccoiiieiieiiiiirr e e 277

Sales Promotion UNIT-5

SALES PROMOTION: MEANING, NATURE, FUNCTIONS

AND LIMITATIONS / 3/ SFRISH: aref, ;lg?f%r &t g W
Q.44. What do you mean by Sales Promotion?

AT THISH A Y AT THIA 82 [2018] 279

SALES PROMOTION TECHNIQUES
AT U9 dbeith

Q.45. Suggest suitable sales promotion strategies for differ-
ent stages of PLC (Product Life Cycle) to a marketer

offering:/ fheft ATheR gRT A SIM arer A=ifha TR
& forg visae ATgH WIgde (PLC) & fafdy wRon 3q Sugad
Ao THISH ol BT YoId GHoTg:

(a) Herbal Shampoo / g&a 9V

(b) Holiday in a Village Resort

frdt faest RAid & smaeprer &t o= 286

ReVview QUESEIONS .....ccceuiieeiiiiriiiirereirenseniressssssnssassensmsssnnranse 295
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