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UNIT-1  Marketing: Nature and Scope of Marketing, Marketing
Concepts- Traditional and Modern, Selling and Marketing,
Marketing Mix, Marketing Environment, Service Marketing-
Characteristics of Service.
‘mH}${Q>§J: ‘mH}${Q>§J H$s àH¥${V d joÌ, ‘mH}${Q>§J H$s AdYmaUmE§… nma§n[aH$ d AmYw{ZH$
‘mH}$qQ>J, goqbJ d _mH}$qQ>J, ‘mH}$qQ>J {‘³g, ‘mH}$qQ>J n¶m©daU, g{d©g ‘mH}$qQ>J-
g{d©g H$s {deofVmE§&

UNIT-2UNIT-2  Consumer Behaviour and Market Segmentation: Nature,
Scope and Significance of Consumer Behaviour, Market
Segmentation- Concept and Importance, Bases for Market
Segmentation.
H§$Á¶y‘a {~ho{d¶a Ed§ ‘mH}$Q> go½‘|Q>oeZ: H§$Á¶y‘a {~ho{d¶a H$s àH¥${V, joÌ d ‘hÎd,
‘mH}$Q> go½‘|Q>oeZ… AdYmaUm d ‘hÎd, ‘mH}$Q> go½‘|Q>oeZ Ho$ AmYma&

UNIT-3  Product: Concept of Product, Consumer and Industrial
Goods, Product Planning and Development, Packaging-Role and
Functions, Branding, Brand Name and Trade Mark, Product Life
Cycle, After Sales Service, Price: Importance of Price in Marketing
Mix, Factors Affecting Price, Discounts and Rebates, Pricing
Strategies, Promotion: Promotion Mix, Methods of Promotion,
Advertising, Personal Selling, Selling as a career, Functions of a
Salesman, Characteristics of a Good Salesman, Approach and
presentation to a Customer; objection Handling; Closing Sale and
Follow Up, Publicity and Public Relations, Distribution: Physical
Distribution, Channels of Distribution: Concept and Role, Types
of Channels, Factors Affecting Choice of a Particular Channel;
Physical Distribution of Goods, Transportation- Modes, Retail
Formats- Supermarkets, Hypermarkets, Chain Stores, Department
Stores, Discount Stores, Margin Free Markets, Electronic
Retailing.
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àmoS>³Q>… àmoS>³Q> H$s AdYmaUm, H§$Á¶y‘a Ed§ B§S>pñQ́>¶b JwS²>g, àmoS>³Q>, ßbmqZJ d
{dH$mg, n¡Ho$qOJ… ^y{‘H$m d H$m¶©, ~«m§qS>J, ~«m§S> Zm‘ Am¡a Q́>oS> ‘mH©$, àmoS>³Q> bmB’$
gmBH$b, AmâQ>a goëg g{d©g& àmBg… ‘mH}${Q>§J {‘³g ‘| àmBg H$m ‘hÎd, àmBg H$mo
à^m{dV H$aZo dmbo H$maH$, {S>ñH$mC§Q²>g d [a~oQ²>g, àmBqgJ ñQ́>oQ>o{Og, à‘moeZ… à‘moeZ
{‘³g, à‘moeZ H$s {d{Y¶m§, ES>dQ>m©BqOJ, ng©Zb goqbJ, H¡$[a¶a Ho$ ê$n ‘| goqbJ,
goëg‘¡Z Ho$ H$m¶©, EH$ CÎm‘ goëg‘¡Z H$s {deofVmE§, H$ñQ>‘a VH$ EàmoM Ed§ àoOoÝQ>oeZ,
Am°ãOo³eZ h¡ÊS>qbJ, ³bmoqOJ gob Ed§ ’$m°bmoAn, npãb{gQ>r Ed§ npãbH$ [aboeÝg&
{S>pñQ>́ã¶yeZ… {’${OH$b {S>pñQ>́ã¶yeZ, {S>pñQ>́ã¶yeZ Ho$ M¡Zëg… AdYmaUm d ŷ{‘H$m,
M¡Zëg Ho$ àH$ma, {H$gr {d{eï> M¡Zb Ho$ M¶Z H$mo à^m{dV H$aZo dmbo H$maH$, JwS²>g H$m
{’${OH$b {S>pñQ́>ã¶yeZ, Q́>m§gnmoQ>©-‘moS²>g, [aQ>ob ’$m°‘}Q²>g… gwna ‘mH}$Q²>g, hmBna ‘mH}$Q²>g,
MoZ ñQ>mog©, {S>nmQ>©‘|Q> ñQ>mog©, {S>ñH$mC§Q> ñQ>mog©, ‘m{O©Z ’«$s ‘mH}$Q²>g, Bbo³Q́>m°{ZH$ [aQ>oqbJ&

UNIT-4  Advertising: Functions of Advertising, Advertising
Media, Different Types of Media: Relative Merits and Demerits,
Characteristics of Effective Advertisement, Measuring Media
Effectiveness, Media Planning and Scheduling, Legal and Ethical
Aspects of Advertising.
ES>dQ>m©BqOJ… ES>dQ>m©BqOJ Ho$ H$m¶©, ES>dQ>m©BqOJ ‘r{S>¶m, ‘r{S>¶m Ho$ {d{^Þ àH$ma…
gmno{jV JwU d Xmof, à^mdr ES>dQ>m©BqOJ H$s {deofVmE§, ‘r{S>¶m Ho$ à^md H$m ‘mnZ,
‘r{S>¶m ßbmqZJ d eoS²>¶y[b§J, ES>dQ>m©BqOJ Ho$ d¡Ym{ZH$ d Zr{VJV nj&

UNIT-5  Sales Promotion: Meaning, Nature and Functions,
Limitations of Sales Promotion, Sales Promotion Schemes:
Sample, Coupon, Price Off, Premium Plan, Consumer Contests
and Sweepstakes, POP Displays, Demonstration, Trade Fairs
and Exhibitions, Sales Promotion Techniques and Sales Force.
goëg à‘moeZ… AW©, àH¥${V d H$m¶©, goëg à‘moeZ H$s gr‘mE§, goëg à‘moeZ ñH$såg…
g¡ånb, Hy$nZ, àmBg Am°’$, àr{‘¶‘ ßbmZ, H§$Á¶y‘a H$m°ÝQ>oñQ> d ñdrnñQ>o³g, nr.Amo.nr.
{S>ñßboO, {S>‘m°ÝñQ>́oeZ, Q>́oS> ’o$¶g© Ed§ Ep½O{~e§g, goëg à‘moeZ VH$ZrH$ Ed§ goëg
’$mog©&
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CONTENTS
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CONTENTS UNIT-1Marketing

NATURE AND SCOPE OF MARKETING
‘mH}$qQ>J H$s àH¥${V d joÌ

Q.1. Define marketing. Discuss its nature.
‘mH}$qQ>J H$s ì`m»`m H$s{OE& BgH$s àH¥${V H$s {ddoMZm H$s{OE&

OR
Explain the concept and scope of marketing.
‘mH}$qQ>J H$s AdYmaUm d joÌ H$m dU©Z H$s{OE&

MARKETING CONCEPTS: TRADITIONAL AND MODERN
‘mH}$qQ>J H$s AdYmaUmE§… nma§n[aH$ d AmYw{ZH$

Q.2. "The present day marketing is consumer oriented."
Explain this statement with suitable examples.
''dV©‘mZ g_` _| _mH}$qQ>J Cn^moŠVm Ho$pÝÐV h¡&'' C{MV CXmhaU
g{hV Bg H$WZ H$s ì¶m»¶m H$s{OE& [2018]

OR
Explain the traditional and modern marketing concept.
nma§n[aH$ Ed§ AmYw{ZH$ ‘mH}$qQ>J H$s AdYmaUmAm| H$mo g_PmBE&

SELLING AND MARKETING

goqbJ VWm _mH}$qQ>J
Q.3. Write a short note on Selling and Marketing.

{dH«$¶ Ed§ ‘mH}$qQ>J na EH$ g§{jßV {Q>ßnUr {b{IE& [2018]
OR

Distinguish marketing and selling.
‘mH}$qQ>J VWm goqbJ Ho$ ~rM AÝVa ~VmB¶o&
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MARKETING MIX / ‘mH}$qQ>J {‘³g
Q.4. What are the elements of Marketing Mix? Explain with

example.
‘mH}$qQ>J {‘³g Ho$ H$m¡Z-H$m¡Z go VËd hmoVo h¢? CXmhaU g{hV dU©Z
H$s{OE& [2018]

OR
Explain the concept of "Marketing Mix".
""_mH}$qQ>J {_Šg"" H$s AdYmaUm H$s ì`m»`m H$s{OEŸ&

MARKETING ENVIRONMENT
_mH}$qQ>J n¶m©daU

Q.5. "Marketer has to be more aware of changes in the
external environment than any other department in
the organization." Do you agree? Elucidate.
''g§JR>Z _| _mH}$Q>a H$mo Ho$ {H$gro AÝ¶ {d^mJ H$s Anojm ~mø
n¶m©daU Ho$ à{V A{YH$ gVH©$ ahZm n‹S>Vm h¡&'' ³¶m Amn gh‘V
h¢? g‘rjm H$s{OE& [2019]

OR
Briefly discuss various elements of marketing
environment.
_mH}$qQ>J n¶m©daU Ho$ {d{dY VËdm| H$s g§{já {ddoMZm H$s{OE&

SERVICE MARKETING: CHARACTERISTICS OF SERVICE
g{d©g _mH}$qQ>J… g{d©g H$s {deofVmE§

Q.6. Explain the concept of service marketing.
g{d©g _mH}$qQ>J H$s AdYmaUm H$mo g_PmBE&

OR
Discuss the characteristics of service.
g{d©g H$s {deofVmAm| H$m dU©Z H$s{OE&

Review Questions .................................................................
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UNIT-2Consumer Behaviour &
Market Segmentation

NATURE, SCOPE AND SIGNIFICANCE OF CONSUMER
BEHAVIOUR

H§$Á¶y‘a {~ho{d¶a H$s àH¥${V, joÌ d ‘hÎd
Q.7. Write a short note on the Scope and Significance of

Consumer Behaviour. [2019]
H§$Á¶y‘a {~ho{d¶a Ho$ joÌ Am¡a CgHo$ ‘hÎd na EH$ g§{já {Q>ßnUr
{b{IE&

OR
What do you understand by consumer behaviour? What
is the importance of consumer behaviour in marketing?
H§$Á¶y‘a {~ho{d¶a go Amn ³¶m g‘PVo h¢? ‘mH}$qQ>J ‘| H§$Á¶y‘a
{~ho{d¶a H$m ³¶m ‘hÎd h¡? [2018]

MARKET SEGMENTATION: CONCEPT AND IMPORTANCE
‘mH}$Q> go½‘|Q>oeZ… AdYmaUm Am¡a ‘hÎd

Q.8. Discuss the importance of market segmentation in
marketing decisions. [2019]
‘mH}$qQ>J {S>{gOÝg ‘| ‘mH}$Q> go½‘|Q>oeZ Ho$ ‘hÎd H$m ‘yë¶m§H$Z
H$s{OE&

OR
Define market segmentation. Discuss the significance of
market segmentation in India.
‘mH}$Q> go½‘|Q>oeZ H$s ì`m»`m H$s{OE& ^maVdf© ‘| ‘mH}$Q> go½‘|Q>oeZ Ho$
‘hÎd H$s {ddoMZm H$s{OE& [2018]

BASES FOR MARKET SEGMENTATION
‘mH}$Q> go½‘|Q>oeZ Ho$ AmYma

Q.9. Explain the basic methods of market segmentation.
‘mH}$Q> go½‘|Q>oeZ H$s ‘yb^yV {d{Y¶m| H$s {ddoMZm H$s{OE& [2019]
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OR
What are different bases for market segmentation?
_mH}$Q> go½_oÝQ>oeZ Ho$ {d{^Þ AmYma Š`m h¡?

Review Questions .................................................................

UNIT-3Product, Price, Promotion
and Distribution

CONCEPT OF PRODUCT / àmoS>ŠQ> H$s AdYmaUm
Q.10. Define ‘Product’ and explain its importance.

‘àmoS>ŠQ>’ H$s n[a^mfm Xr{OE Am¡a CgH$m _hËd g_PmBEŸ&
OR

‘‘Product is a cluster of psychological satisfactions.’’
Comment on this statement. / ""àmoS>ŠQ> gm`H$mobm°{OH$b
go{Q>ñ\o$ŠeZ H$m EH$ JwÀN>m h¡Ÿ&'' Bg H$WZ na {Q>ßnUr {c{IEŸ&

CONSUMER AND INDUSTRIAL GOODS
H§$Á ỳ_a Ed§ B§S>pñQ>́`b JwS²>g

Q.11. Write a short note on consumer and industrial goods.
H§$Á ỳ_a Ed§ B§S>pñQ>́`b JwS²>g na EH$ g§{jßV {Q>ßnUr {b{I ò&

OR
Give an account on the classification of consumer and
industrial goods.
H§$Á ỳ_a Ed§ B§S>pñQ>́`b JwS²>g Ho$ dJuH$aU H$m {ddaU àñVwV H$s{OE&

PRODUCT PLANNING/ àmoS>ŠQ> ßbmqZJ
Q.12. Write a short note on: Product Planning.

àmoS>ŠQ> ßbmqZJ na g§{já {Q>ßnUr {c{IEŸ&
OR

Discuss the importance of product planning.
àmoS>ŠQ> ßbmqZJ H$s _hÎmm na {dMma H$s{OEŸ&
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PRODUCT DEVELOPMENT / àmoS>³Q> S>odbn‘|Q>
Q.13. Explain the concept of product development. Write in

detail the phases in product development. Explain.
àmoS>³Q> S>odbn‘|Q> H$s AdYmaUm H$mo ñnï> H$s{OE& àmoS>³Q> S>odbn‘|Q>
‘| {d{dY MaUm| H$m {dñV¥V {ddaU {b{IE& g‘PmBE& [2018]

OR
Briefly explain various steps involved in product de-
velopment process. / àmoS>³Q> S>odbn‘|Q> àmogog ‘| g[å‘{bV
g§~§{YV {d{dY MaUm| H$mo g§{jßV ‘| g‘PmBE&

PACKAGING- ROLE AND FUNCTIONS

n¡Ho$qOJ… ^y{‘H$m d H$m¶©
Q.14. Explain the role of packaging in marketing.

_mH}$qQ>J _| n¡Ho$qOJ H$s ^y{_H$m g_PmBEŸ&
OR

Write a short note on Packaging.
n¡Ho$qOJ na g§{jßV {Q>ßnUr {c{IEŸ&

BRANDING / ~«m§qS>J
Q.15. What do you understand by Branding?

~«m§qS>J go Amn Š`m g_PVo h¢?
OR

Write short note on: Branding.
~«mpÝS>J̈ g§{jßV {Q>ßnUr {c{IEŸ&

BRAND NAME/ ~«m§S> H$m Zm‘
Q.16. Write a short note on brand name.

~«m§S> Ho$ Zm‘ na g§{já {Q>ßnUr {c{IE&
OR

What are the features of a good brand name?
EH$ CÎm‘ ~«m§S> Zm‘ H$s {deofVmE§ ³¶m h¢?
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TRADE MARK / Q>́oS> ‘mH©$
Q.17. Explain importance of Trade mark.

ì¶mnma {MÝh (Q>́oS> ‘mH©$) H$m ‘hÎd ñnï> H$s{OE&
OR

What is the importance of Trade mark?
Q>́oS> ‘mH©$ H$m ³¶m ‘hÎd h¡?

PRODUCT LIFE CYCLE / àmoS>³Q> bmB’$ gmBH$b
Q.18. Briefly describe each of the four stages of the product

life cycle by taking an example each from consumer
and industrial product you are familiar with.
{OZgo Amn gwn[a{MV h¢, d¡go H§$Á¶y‘a Ed§ B§S>pñQ>́¶b àmoS>³Q> go EH$-
EH$ CXmhaU boVo hþE àmoS>³Q> bmB’$ gmBH$b Ho$ Mmam| MaUm| ‘| go
àË¶oH$ H$m g§{já dU©Z H$s{OE& [2019]

OR
Write a short note on: Product Life Cycle.
g§{jßV {Q>ßnUr {c{IE… àmoS>ŠQ> bmB\$ gmBH$bŸ&

AFTER SALES SERVICE/ {dH«$¶ níMmV² godm
Q.19. Write a short note on 'After sales service'.

'{dH«$¶ níMmV² godm' na g§{jßV {Q>ßnUr {c{IE&
OR

What is the significance of after sales services?
{dH«$¶ níMmV² godm H$m ³¶m ‘hÎd h¡?

 PRICE: IMPORTANCE OF PRICE IN MARKETING MIX
àmBg… ‘mH}$qQ>J {‘³g ‘| àmBg H$m ‘hÎd

Q.20. What role does pricing play in Marketing Mix?
‘mH}$qQ>J {‘³g ‘| àmBqgJ H$s ^y{‘H$m ³¶m hmoVr h¡? [2018]

OR
Discuss the concept of price and the importance of
pricing./ àmBg H$s AdYmaUm Ed§ àmBg Ho$ _hËd H$s MMm© H$s{OEŸ&

127
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135

138



N
PP

BRILLIANT’S / Marketing Management/ 11

FACTORS AFFECTING PRICE
àmBg H$mo à^m{dV H$aZo dmco \¡$ŠQ>g©

Q.21. Write a short note on factors affecting price. [2019]
àmBg E’o$p³Q>J̈ \¡$ŠQ>g© na em°Q>© ZmoQ> {b{IEŸ&

OR
What are the factors that affect pricing decision? [2018]
àmBqgJ {S>grOZ H$mo à^m{dV H$aZo dmco \¡$ŠQ>g© H$m¡Z go h¢?

DISCOUNTS AND REBATES / {S>ñH$mC§Q²>g Ed§ [a~oQ²>g
Q.22. What is the difference between discounts and rebates?

{S>ñH$mC§Q²>g Ed§ [a~oQ²>g ‘| ³¶m A§Va h¡?
OR

Define discount. Discuss its functions and types.
{S>ñH$mC§Q²>g H$mo n[a^m{fV H$s{OE& BgHo$ H$m¶m] d àH$mam| H$m {ddoMZ
H$s{OE&

PRICING STRATEGIES / àmBqgJ ñQ>́oQ>oOrg
Q.23. Describe the different pricing strategies by giving

suitable examples.
{d{^ÝZ àmBqgJ ñQ>́oQ>oOrg H$m Cn ẁŠV CXmhaU XoH$a dU©Z H$s{OEŸ&

OR
Explain the pricing strategies./ àmBqgJ ñQ>́oQ>oOrg H$m dU©Z
H$s{OE&

PROMOTION: PROMOTION MIX / à‘moeZ… n«‘moeZ {‘³g
Q.24. Discuss in detail promotion mix with methods. [2018]

à‘moeZ {‘³g H$s CZH$s {d{Y¶m| g{hV {dñV¥V {ddoMZ H$s{OE&
OR

Describe each element of Promotion Mix in brief with
suitable examples. / Cn ẁº$ CXmhaUm| g{hV à_moeZ {_Šg Ho$
àË òH$ E{b_|Q> H$m g§jon _| dU©Z H$s{OE&

143
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METHODS OF PROMOTION / à_moeZ H$s _oWS>
Refer Q.24 on page no. 162

ADVERTISING / ES>dQ>m©BqOJ
Refer Q.37 on page no. 233

PERSONAL SELLING / ng©Zb goqbJ
Q.25. What do you mean by Personal Selling? Explain its

features and merits.
ng©Zb goqbJ go Amn Š`m g_PVo h¢? CgHo$ JwUm| VWm bm̂ m| H$mo g_PmBEŸ&

SELLING AS A CAREER/ Or{dH$m Ho$ ê$n ‘| goqbJ
Q.26. Write a short note on sales as a career.

Or{dH$m Ho$ ê$n ‘| goëg na EH$ g§{jßV {Q>ßnUr {b{IE&
OR

Write down the arguments in favour and against of
'selling as a career'.
'Or{dH$m Ho$ ê$n ‘| goqbJ' Ho$ nj ‘| VWm {damoY ‘| VH©$ {b{IE&

FUNCTIONS OF SALESMAN/ goëg‘oZ Ho$ H$m¶©
Q.27. Explain the functions of a salesman. [2019]

goëg‘¡Z Ho$ H$m¶m] H$mo g‘PmBE&
OR

Describe functions of a Salesman.
EH$ {dH«o$Vm Ho$ H$m¶m] H$m dU©Z H$s{OE&

CHARACTERISTICS OF A GOOD SALESMAN
EH$ CÎm‘ goëg‘¡Z H$s {deofVmE§

Q.28. Describe the characteristics of a good salesman.
EH$ CÎm‘ goëg‘¡Z H$s {deofVmAm| H$m dU©Z H$s{OE& [2019]

OR
What are the characteristics of a good salesman?
EH$ CÎm‘ goëg‘¡Z H$s {deofVmE§ ³¶m hmoVr h¢?

167
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176

178
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PERSONAL SELLING PROCESS

ng©Zb goqbJ H$s à{H«$¶m
Q.29. Briefly discuss the personal selling process.

ng©Zb goqbJ H$s à{H«$¶m H$m g§{já {ddaU àñVwV H$s{OE&
OR

Write a short note on personal selling process.
ng©Zb goqbJ àmogog na g§{jßV {Q>ßnUr {b{IE&

PUBLICITY AND PUBLIC RELATIONS
npãb{gQ>r Am¡a npãbH$ [aboe§g

Q.30. Write a short note on Publicity.
npãb{gQ>r na EH$ g§{já {Q>ßnUr {b{IE&

OR
Discuss the advantages and disadvantages of publicity.
npãb{gQ>r Ho$ bm^ d hm{Z¶m| H$s g‘rjm H$s{OE&

PHYSICAL DISTRIBUTION
{’${OH$b {S>pñQ>́ã¶yeZ

Q.31. Write a short note on Physical Distribution of Goods.
dñVwAm| Ho$ {’${OH$b {S>pñQ>́ã¶yeZ na g§{já {Q>ßnUr {b{IE& [2019]

OR
Discuss the following: Meaning and objectives of
physical distribution.
{ZåZ{b{IV na MMm© H$s{OE: {\${OH$b {S>pñQ́>ã̀ yeZ H$m AW© Am¡a CX²Xoí Ÿ̀&

CHANNELS OF DISTRIBUTION: CONCEPT AND ROLE
{S>pñQ>́ã¶yeZ Ho$ ‘mÜ¶‘… AdYmaUm d ^y{‘H$m

Q.32. Write a short note on distribution Channel.
{S>pñQ>́ã¶yeZ Ho$ ‘mÜ¶‘ na EH$ g§{já {Q>ßnUr {b{IE& [2018]

OR
Discuss the role of distribution channel.
{S>pñQ>́ã¶yeZ ‘mÜ¶‘ H$s ^y{‘H$m H$mo {S>ñH$g H$s{OE&

181

185

191

195
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TYPES OF CHANNELS/ M¡Zëg Ho$ àH$ma
Q.33. Explain different types of distribution channels for dis-

tributing products.
àmoS>³Q²>g H$m {dVaU H$aZo dmbo {S>pñQ>́ã¶yeZ M¡Zëg Ho$ {d{dY àH$mam|
H$m dU©Z H$s{OE&

OR
Discuss the various types or systems of distribution.
{S>pñQ>́ã ỳeZ Ho$ {d{^Þ {gñQ>åg `m àH$ma ñnï> H$s{OEŸ&

FACTORS AFFECTING CHOICE OF A PARTICULAR
CHANNEL / {d{eï> M¡Zb Ho$ M¶Z H$mo à^m{dV H$aZo dmbo H$maH$

Q.34. Discuss the factors affecting choice of Distribution chan-
nel./{S>pñQ>́ã¶yeZ M¡Zb Ho$ M¶Z H$mo n«̂ m{dV H$aZo dmbo H$maH$m| H$s
{ddoMZm H$s{OE& [2019]

OR
What are the factors which influence the choice of distribution
channel? Explain.
{S>pñQ>́ã ỳeZ M¡Zc Ho$ MwZmd H$m {ZYm©aU H$aZo dmco \¡$ŠQ>g© H$m¡Z go h¢?
g_PmBEŸ&

TRANSPORTATION: MODES / Q́>m§gnmoQ>}eZ… ‘moS²>g
Q.35. What are the various modes of transportation?

n[adhZ H$s {d{dY nÕ{V¶m± ³¶m h¢?
OR

Write a short note on: Transportation in physical distribution.
g§{já {Q>ßnUr {c{I ò: {\${OH$c {S>ñQ>́rã ỳeZ _| Q>́m§gnmoQ>}eZŸ&

RETAIL FORMATS / [aQ>ob ’$m°‘}Q²>g
Q.36. Write a note on various types of retail formats.

[aQ>ob ’$m°‘}Q²>g Ho$ {d{dY àH$mam| na {Q>ßnUr {b{IE& [2019]
Review Questions .................................................................

201

207
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222
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UNIT-4Advertising

ADVERTISING: FUNCTIONS OF ADVERTISING
ES>dQ>m©BqOJ… ES>dQ>m©qOJ Ho$ H$m¶©

Q.37. "Money spent on advertisement is not wasteful."
Discuss. [2018]
''{dkmnZ na {H$¶m J¶m ì¶¶ ì¶W© Zht h¡&'' {ddoMZm H$s{OE&

ADVERTISING MEDIA: DIFFERENT TYPES OF MEDIA-
RELATIVE MERITS AND DEMERITS

ES>dQ>m©BqOJ ‘r{S>¶m ({dkmnZ H$m¶© Ho$ ‘mÜ¶‘)… ‘r{S>¶m Ho$ {d{^Þ
àH$ma, gmno{jV JwU d Xmof

Q.38. Explain various advertising media.
{dkmnZ Ho$ {d{^ÝZ ‘mÜ¶‘m| H$mo g‘PmBE&

CHARACTERISTICS OF EFFECTIVE ADVERTISEMENT
à^mdr {dkmnZ H$s {deofVmE±

Q.39. "Advertisement pays when business is bad and it also
pays when business is good." Justify this statement in
the light of characteristics of effective advertisement.
''{dkmnZ, ì¶mnma H$s ~war pñW{V ‘| Vmo bm^Xm¶H$ h¡ hr, ¶h V~
^r bm^Xm¶H$ h¡, O~ ì¶mnma H$s pñW{V AÀN>r h¡&'' à^mdr {dkmnZ
H$s {deofVmAm| Ho$ àH$me ‘| Cn¶w©º$ H$WZ H$m ‘yë¶m§H$Z H$s{OE&

[2019]

MEASURING MEDIA EFFECTIVENESS
‘r{S>¶m Ho$ à^md H$m ‘mnZ

Q.40. What are the various ways of measuring media effective-
ness?/ ‘r{S>¶m Ho$ à^md Ho$ ‘mnZ H$s {d{dY {d{Y¶m§ ³¶m h¢?

MEDIA PLANNING / ‘r{S>¶m ßcmqZJ
Q.41. Write a short note on Media Planning.

‘r{S>¶m ßcmqZJ na g§{já {Q>ßnUr {b{IE& [2019]
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MEDIA SCHEDULING / ‘r{S>¶m eoS²>¶yqbJ
Q.42. Write a short note on Media Scheduling.

‘r{S>¶m eoS²>¶yqbJ na g§{já {Q>ßnUr {b{IE& [2019]

LEGAL AND ETHICAL ASPECTS OF ADVERTISING
{dkmnZ Ho$ d¡Ym{ZH$ d Zr{VJV nj

Q.43. Write a short note on 'Legal and Ethical Aspects of
Advertising'. [2018]
'{dkmnZ Ho$ d¡Ym{ZH$ d Zr{VJV nj' na EH$ g§{já {Q>ßnUr {b{IE&

Review Questions .................................................................

UNIT-5Sales Promotion

SALES PROMOTION: MEANING, NATURE, FUNCTIONS
AND LIMITATIONS / goëg à‘moeZ… AW©, àH¥${V, H$m¶© d gr‘mE§

Q.44. What do you mean by Sales Promotion?
goëg à‘moeZ go Amn ³¶m g‘PVo h¢? [2018]

SALES PROMOTION TECHNIQUES

goëg à‘moeZ VH$ZrH$
Q.45. Suggest suitable sales promotion strategies for differ-

ent stages of PLC (Product Life Cycle) to a marketer
offering:/ {H$gr ‘mH}$Q>a Ûmam {X¶o OmZo dmbo {ZåZm§{H$V àñVmd
Ho$ {bE àmoS>³Q> bmB’$ gmBH$b (PLC) Ho$ {d{dY MaUm| hoVw Cn¶w³V
goëg à‘moeZ ñQ>́oQ>oOrg H$m gwPmd Xr{OE…
(a) Herbal Shampoo / h~©b e¡åny
(b) Holiday in a Village Resort

{H$gr {dboO [aOm°Q>© ‘| AdH$me H$m {XZ
Review Questions .................................................................
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