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BRILLIANT’S / Marketing Management / 4

Marketing Mix
MARKETING MANAGEMENT: DEFINITION , NATURE AND SCOPE

‘mH}$qQ>J ‘¡ZoO‘|Q>: n[a^mfm, àH¥${V Am¡a joÌ

Q.1. "Marketing is the creation and delivery standard of living." Discuss how can
marketing help the firm to build its goodwill in the market.
“_mH}$qQ>J OrdZ ñVa H$m {Z_m©U Am¡a {S>brdar ñQ>¡S>§S>© h¡&” MMm© H$s{OE, H¡$go ‘mH}$qQ>J EH$ ’$‘© H$s

‘mH}$Q> ‘|, BgH$s »¶m{V O‘mZo ‘§o H¡$go ‘XX H$a gH$Vm h¡? [2016]
OR

"All organizations need marketing." Do you agree to statement? If so , give
reasons in support of your answers along with relevant examples.
“g^r Am°J}ZmBOoeÝg H$mo ‘mH}$qQ>J H$s Amdí¶H$Vm hmoVr h ¡&” H$WZ go Amn gh‘V hmoVo h¢? AJa

hm±, AmnHo$ CËVa Ho$ gnmoQ>© ‘| H$maUm| H$mo g§~§{YV CXmhaUm| Ho$ gmW Xr{OE&
OR

Define Marketing Management and also explain its Nature and Scope.
‘mH}$qQ>J ‘¡ZoO‘|Q> H$mo n[a^m{fV H$s{OE Ed§ BgH$s àH¥${V d Xm¶ao H$mo ^r g‘PmBE&

OR
"Marketing is the process responsible for identifying, anticipating and satisfy-
ing customer requirements in profitable manner." Explain.
“‘mH}$qQ>J bm^àX VarHo$ ‘| J«mhH$m| H$s Oê$aVm| H$mo nhMmZZo, nydm©Zw‘m{ZV H$aZo d g§VwîQ> H$aZo H$s

{Oå‘oXma à{H«$¶m h¡&” g‘PmB¶o&

Marketing
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SELLING V/S MARKETING / goqbJ ~Zm‘ ‘mH}$qQ>J

Q.2. Differentiate between Selling and Marketing.
goqbJ Am¡a ‘mH}$qQ>J Ho$ ~rM A§Va H$s{OE&

OR
Define Marketing and distinguish it from Selling.
‘mH}$qQ>J H$mo n[a^m{fV H$s{OE Am¡a Bgo goqbJ go A§Va H$s{OE& [2017]

OR
In what ways is selling different from marketing concepts.
H$m¡Z go VarH$m| ‘| goqbJ, ‘mH}$qQ>J AdYmaUmAm| go AbJ hmoVr h¡?

OR
Write a short note on Selling and Marketing.
goqbJ Am¡a ‘mH}$qQ>J na EH$ g§{jßV {Q>ßnUr {b{IE&

BASIC CONCEPTS AND APPROACHES / AmYma ŷV AdYmaUmE§ Am¡a amñVo

Q.3. "Instead of trying to market what is the easiest for us to make, we must try to
find out much more what is consumer willing to buy? In other words , we must
apply our creativeness more intelligently to people rather than products.' Ex-
plain this statement in context of the modern marketing concept.
''‘mH}$Q> H$aZo H$s H$mo{ee Ho$ ~Om¶, ‘mH}$Q> ~ZmZo Ho$ {bE g~go AmgmZ h‘mao {bE ³¶m h¡? h‘| ¶h

nVm H$aZo H$s AË¶{YH$ H$mo{ee H$aZm Mm{hE {H$ H$ñQ>‘a ³¶m IarXZo H$s BÀN>m H$a ahm h¡?''

Xÿgao eãXm| ‘|, ''h‘| h‘mar {H«$E{Q>dZog Á¶mXm ~w{Õ‘ËVmnyd©H$ bmoJm| na, ~Om¶ àmoS>³Q²>g na bmJy

H$aZm Mm{hE&'' Bg H$WZ H$mo AmYw{ZH$ ‘mH}${Q>§J H$s AdYmaUm Ho$ g§~§Y ‘| g‘PmB¶o& [2019]
OR

Explain how societal concept has broaden the traditional marketing concept?
g‘PmB¶o, H¡$go gm‘m{OH$ AdYmaUm, nma§n[aH$ ‘mH}$qQ>J AdYmaUm H$mo ì¶mnH$ ~Zm MwH$s h¡?[2014]

OR
Discuss the evolution of marketing concept with the help of various philoso-
phies .
‘mH}$qQ>J AdYmaUm Ho$ {dH$mg na {d{^ÝZ {’$bmog°m{’$µO H$s ghm¶Vm go MMm© H$s{OE&

OR
Explain the Concept of marketing. / ‘mH}$qQ>J H$s AdYmaUm H$mo g‘PmB¶o& [2015]

MARKETING MANAGEMENT PHILOSOPHIES / ‘mH}$qQ>J ‘¡ZoO‘|Q> {’$bmogm°{’$µO

Q.4. Write a short note on Marketing Philosophies.
‘mH}$qQ>J {’$bmogm°{’$µO na EH$ g§{jßV ZmoQ> {b{IE&
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OR
"Marketing should aim at meeting a given customer's need rather than selling
a given product." Discuss this concept in the light of conceptualizing the vari-
ous philosophies of marketing. / ''‘mH}$qQ>J H$mo EH$ {X¶o JE H$ñQ>‘a H$s ZrS> H$mo nyam H$aZo
na b{jV hmoZm Mm{hE, ~Om¶ EH$ {X¶o JE àmoS>³Q> H$s goqbJ na&'' ‘mH}$qQ>J H$s {d{^ÝZ
{’$bmogm°[’$µO H$s YmaUm V¡¶ma H$aZo Ho$ àH$me ‘| Bg {dMma na MMm© H$s{OE& [2019]

OR
Explain the Philosophies of marketing management.
‘mH}$qQ>J ‘¡ZoO‘|Q> H$s {’$bmogm°{’$µO g‘PmB¶o&

CONCEPT OF HOLISTIC MARKETING / hm°{bpñQ>H$ ‘mH}$qQ>J H$m H$m°ÝgoßQ>

Q.5. Explain the concept of Holistic Marketing in detail?
hm°{bpñQ>H$ ‘mH}$qQ>J Ho$ H$m°ÝgoßQ> H$mo {dñVma go g‘PmB¶o&

OR
What are the various approaches of Holistic Marketing?
hm°{bpñQ>H$ ‘mH}$qQ>J H$s {d{^ÝZ AàmoMog ³¶m hmoVr h¡?

MARKET SEGMENTATION / ‘mH}$Q> goJ‘oÝQ>oeZ

Q.6. What is Market Segmentation? Discuss the bases of segmentation that can be
used by a marketer in order to segment the market for promoting and selling
its product. / ‘mH}$Q> goJ‘oÝQ>oeZ ³¶m h¡? goJ‘oÝQ>oeZ Ho$ AmYma, Omo {H$ ‘mH}$Q>a Ûmam, CgHo$

àmoS>³Q> H$mo à‘moQ> d gob H$aZo Ho$ ‘mH}$Q> H$mo goJ‘oÝQ> H$aZo Ho$ H$maU Cn¶moJ {H$¶o Om gH$Vo h¢, na

MMm© H$s{OE& [2021]
OR

Explain the importance of Market Segmentation.
‘mH}$Q> goJ‘oÝQ>oeZ Ho$ ‘hËd H$mo g‘PmB¶o& [2015]

OR
What do you understand by market segmentation? Explain
‘mH}$Q> goJ‘oÝQ>oeZ go Amn ³¶m g‘PVo h¢? g‘PmB¶o& [2012]

OR
Write a short note on "Market Segmentation".
‘mH}$Q> goJ‘oÝQ>oeZ na EH$ g{jßV {Q>ßnUr {b{IE& [2011]

OR
Identify four categories of segmentation variables. Give two examples of prod-
ucts offering for each segmentation. / goJ‘oÝQ>oeZ do[aE~ëg H$s Mma lo{U¶m| H$s nhMmZ

H$s{OE& àË¶oH$ goJ‘oÝQ>oeZ Ho$ {b¶o àmoS>³Q²>g Am°’$[a¨J Ho$ Xmo CXmhaUm| H$mo Xr{OE& [2014]
OR
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Discuss the various bases of Segmentation.
goJ‘oÝQ>oeZ Ho$ {d{^ÝZ AmYmam| H$s MMm© H$s{OE& [2010]

OR
How a consumer market be segmented to choose the target market?
H¡$go EH$ H§$Á¶y‘a ‘mH}$Q>, Q>maJoQ> ‘mH}$Q> H$mo MwZZo hoVw goJ‘oÝQ> {H$¶m OmVm h¡?

OR
Discuss Geographic Market Segmentation , Demographic Market Segmenta-
tion and Behavioural Market Segmentation. / {O¶moJ«m{’$H$ ‘mH}$Q> goJ‘oÝQ>oeZ, S>o‘moJ«m{’$H$

‘mH}$Q> goJ‘oÝQ>oeZ d {~ho{dab ‘mH}$Q> goJ‘oÝQ>oeZ na MMm© H$s{OE&

MARKETING MIX / ‘mH}$qQ>J {‘³g

Q.7. Explain taking an example of marketing mix elements.
‘mH}$qQ>J {‘³g E{b‘|Q²>g H$mo EH$ CXmhaU boH$a g‘PmB¶o& [2017]

OR
Define Marketing Mix. / ‘mH}$qQ>J {‘³g H$mo n[a^m{fV H$s{OE&

OR
Explain in detail various elements of Marketing mix.
‘mH}$qQ>J {‘³g Ho$ {d{^ÝZ VËdm| H$mo {dñV¥V ‘| g‘PmB¶o&

OR
Write a short note on Marketing Mix. / ‘mH}$qQ>J {‘³g na EH$ g§{jßV {Q>ßnUr {b{IE&

MARKETING ENVIRONMENT / ‘mH}$qQ>J EZdm¶Z©‘|Q>

Q.8. What is the purpose of marketing environment? Discuss its various elements.
‘mH}$qQ>J EZdm¶Z©‘|Q> H$m CX²Xoí¶/H$maU H$m¡Zgm hmoVm h¡? BgHo$ {d{^ÝZ VËdm| na MMm© H$s{OE&

[2017]
OR

Explain in brief Marketing Environment.
‘mH}$qQ>J EZdm¶Z©‘|Q> H$mo g§jon ‘| ì¶m»¶m H$s{OE&

OR
Why is it necessary for a marketer to perform Environmental Scanning? Briefly
explain various environmental factors affecting Marketing Environment.
EH$ ‘mH}$Q>a Ho$ {b¶o EZdm¶Z©‘|Q> ñH¡$qZJ na’$m°‘© H$aZm Amdí¶H$ ³¶m| hmoVm h¡? ‘mH}$qQ>J EZdm¶Z©‘|Q>

H$mo à^m{dV H$aZo dmbo {d{^Þ EZdm¶Z©‘|Q>b H$maH$m| H$s g§jon ‘| ì¶m»¶m H$s{OE& [2021]
OR

Elaborate on micro and macro environment from marketing point of view.
‘mBH«$mo d ‘¡H«$mo EZdm¶Z©‘|Q> na ‘mH}$qQ>J Ho$ ÑpîQ>H$moU go ì¶m»¶m H$s{OE& [2015]

OR
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How do macro environmental forces provide opportunities and pose threats
to a company? / H¡$go, ‘¡H«$mo EZdm¶Z©‘|Q> H$s ep³V¶m§ EH$ H§$nZr H$mo Adga àXmZ H$aVr h¢ d

MwZm¡{V¶m§ noe H$aVr h¢? [2013]

MARKETING SYSTEM / ‘mH}$qQ>J {gñQ>‘

Q.9. What do you understand by Marketing System?
‘mH}$qQ>J {gñQ>‘ Ûmam Amn ³¶m g‘PVo h¢?

OR
Write a note on Marketing Information System (MIS).
‘mH}$qQ>J BZ’$m°a‘oeZ {gñQ>‘ (MIS) na EH$ {Q>ßnUr {b{IE& [2012]

 Review Questions

Product Strategy & 
Promotion Mix

PRODUCT STRATEGY / àmoS>³Q> ñQ>́oQ>oOr

Q.10. What do you understand by Product Strategy?
àmoS>³Q> ñQ´>oQ>oOr Ûmam Amn Š¶m g‘PVo h¢?

OR
Explain the importance of deciding on Product Strategy.
àmoS>³Q> ñQ´>oQ>oOr na {S>gmBS> H$aZo Ho$ ‘hËd H$s ì¶m»¶m H$s{OE&

OR
Explain various steps to develop product strategy.
àmoS>³Q> ñQ´>oQ>oOr S>odcn H$aZo H$s {d{^ÝZ AdñWmAm| (MaUm|) H$s ì¶m»¶m H$s{OE&

PRODUCT: MEANING, DEFINITION AND LEVELS / àmoS>³Q>: AW©, n[a^mfm Ed§ ñVa

Q.11. Define Product and explain its importance.
àmoS>³Q> n[a^m{fV H$s{OE Ed§ BgHo$ ‘hËd H$s ì¶m»¶m H$s{OE&

OR
"Product is a cluster of psychological satisfactions."Comment on this state-
ment.
''àmoS>³Q>, gm¶H$mobm°{OH$b g¡{Q>g’o$ŠeÝg H$m EH$ JwÀN>m hmoVm h¡&'' Bg ~¶mZ na am¶ Xr{OE&

OR
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Explain various levels of a product. / EH$ àmoS>³Q> Ho$ {d{^ÝZ codëg H$s ì¶m»¶m H$s{OE&
OR

Explain various features of product and briefly explain its meaning with the
help of examples. / àmoS>³Q> Ho$ {d{^ÝZ cjUm| H$s CXmhaU g{hV ì¶m»¶m H$s{OE&

PRODUCT CLASSIFICATION / àmoS>³Q> dJuH$aU

Q.12. In what ways Product Classification can be done?
H$m¡Zgo VarH$m| ‘|, àmoS>³Q> dJuH$aU {H$¶m Om gH$Vm h¡?

OR
Write a short note on Product Classification.
àmoS>³Q> dJuH$aU na EH$ g§{jßV {Q>ßnUr {c{IE&

OR
Discuss the detailed classification of goods and services.
JwS²>g Am¡a g{d©gog Ho$ {dñV¥V dJuH$aU na MMm© H$s{OE&

PRODUCT MIX / àmoS>³Q> {‘Šg

Q.13. What do you understand by Product Mix. / àmoS>³Q> {‘Šg go Amn Š¶m g‘PVo h¢?
OR

Explain various elements of Product Mix. / àmoS>³Q> {‘Šg Ho$ {d{^ÝZ VËdm| H$mo g‘PmB¶o&
OR

Briefly explain the importance of Product Mix.
àmoS>³Q> {‘Šg Ho$ ‘hËd H$mo g§{jßV ‘| g‘PmB¶o&

OR
With an example explain the concept of Product line, Product width and Prod-
uct depth.
EH$ CXmhaU Ho$ gmW àmoS>³Q> cmBZ, àmoS>³Q> {dS²>W Ed§ àmoS>³Q> S>oßW Ho$ H$m°ÝgoßQ> H$mo g‘PmB¶o&

OR
Write a short note on Product Mix. / àmoS>³Q> {‘Šg na EH$ g§{jßV {Q>ßnUr {cpIE&

BRANDING AND PACKAGING / ~«mpÊS>̈J Ed§ n¡Ho$qOJ

Q.14. Write a short note on "Branding". / ""~«mpÊS>¨J'' na EH$ g§{jßV {Q>ßnUr {cpIE& [2014]
OR

What do you understand by the term Brand? / ~«mÊS> eãX go Amn Š¶m g‘PVo h¢?

Q.15. Define Packaging. / n¡Ho$qOJ H$mo n[a^m{fV H$s{OE&
OR

What is the role and importance of packaging. / n¡Ho$qOJ H$s ^y{‘H$m d ‘hËd Š¶m h¡?
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INTEGRATED MARKETING COMMUNICATION (IMC)
BÝQ>rJ«oQ>oS> ‘mH}$qQ>J H$å¶w{ZHo$eZ (IMC)

Q.16. What is Integrated Marketing Communication?
BÝQ>rJ«oQ>oS> ‘mH}$qQ>J H$å¶w{ZHo$eZ Š¶m h¡?

OR
Define various components of Integrated marketing communications?
BÝQ>rJ«oQ>oS> ‘mH}$qQ>J H$å¶w{ZHo$eZ Ho$ {d{^ÝZ Ad¶dm| H$mo n[a^m{fV H$s{OE&

OR
What do you understand by a campaign? / EH$ H¡$ånoZ go Amn Š¶m g‘PVo h¢?

OR
Explain various features of Integrated Marketing Communication (IMC).
BÝQ>rJ«oQ>oS> ‘mH}$qQ>J H$å¶w{ZHo$eZ Ho$ {d{^ÝZ ’$sMg© H$mo g‘PmB¶o&

PROMOTION MIX / à‘moeZ {‘Šg

Q.17. Discuss the elements of Promotion Mix with examples.
à‘moeZ Ho$ VËdm| na CXmhaU g{hV MMm© H$s{OE& [2021]

OR
Write a short note on Promotion Mix. Also explain various elements of Promo-
tion Mix./ à_moeZ {‘Šg na EH$ g§{jßV {Q>ßnUr {cpIE& à‘moeZ {‘Šg Ho$ {d{^ÝZ VËdm| H$mo ̂ r

g‘PmB¶o& [2016, 2019]
OR

Explain the role of Promotion Mix. / à‘moeZ {‘Šg H$s ^y{‘H$m g‘PmB¶o& [2015]
OR

Write a short note on Promotion Mix importance in the field of marketing?
‘mH}$qQ>J Ho$ joÌ ‘| àmoS>ŠeZ {‘Šg ‘hËd na EH$ g§{jßV {Q>ßnUr {cpIE& [2013]

OR
Explain Promotion Mix with the help of suitable example.
à‘moeZ {‘Šg, Cn¶w³V CXmhaU g{hV g‘PmB¶o&

OR
What is the meaning of promotion ? What are various promotional methods.
à‘moeZ H$m Š¶m Ame¶ hmoVm h¡? {d{^ÝZ à‘moeZc {d{Y¶m§ H$m¡Zgr hmoVr h¡?

ADVERTISING / ES>daQ>mBqOJ

Q.18. What do you mean by Advertising ? Explain its objectives and functions.
ES>daQ>mBqOJ Ûmam Amn Š¶m g‘PVo h¢? BgHo$ CX²Xoí¶m| Ed§ {H«$¶mAm| H$mo g‘PmB¶o&

OR
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Explain the features of advertising?
ES>daQ>mBqOJ Ho$ ’$sMg© H$mo g‘PmB¶o&

PUBLICITY, PUBLIC RELATIONS AND PERSONAL SELLING
npãc{gQ>r, npãcH$ [acoeÝg d ng©Zc goqcJ

Q.19. Write a short note on Personal Selling.
ng©Zc goqcJ na EH$ g§{jßV {Q>ßnUr {cpIE& [2013, 2011]

OR
What do you mean by Personal Selling? Explain its features and merits.
ng©Zc goqcJ go Amn Š¶m g‘PVo h¢? BgHo$ JwUm| d {d{eîQ>VmAm| H$mo g‘PmB¶o&

OR
Write a short note on Publicity. / npãc{gQ>r na EH$ g§{jßV {Q>ßnUr {cpIE& [2013]

OR
What is the difference between Personal Selling and Advertising.
ng©Zc goqcJ Ed§ ES>daQ>mBqOJ Ho$ ~rM ³¶m A§Va hmoVm h¡? [2016]

SALES PROMOTION / goëg à‘moeZ

Q.20. Elaborate on Sales Promotion. / goëg à‘moeZ H$s ì¶m»¶m H$s{OE& [BBA-2015]
OR

Explain how the addition of guarantees service and credit can improve a
"Total product". Cite specific case where and how this has been done and
explain. / g‘PmB¶o H¡$go JmaÝQ>rS> g{d©g Am¡a H«o${S>Q> H$m em{‘c H$aZm, EH$ ""Q>moQ>c àmoS>³Q>''

gwYma gH$Vm h¡? {deof ‘m‘cm, ¶h H$hm§ Am¡a H¡$go {H$¶m Om MwH$m h¡, ~VmB¶o Am¡a g‘PmB¶o&

 Review Questions

Pricing Decisions &
Product Promotion

PRICING DECISION : INTRODUCTION / àmBqgJ {S>{gOZ: n[aM`

Q.21. Discuss the importance of Pricing. / àmBqgJ Ho$ ‘hËd na MMm© H$s{OE& [2016, 2013]
OR

Explain the factors influencing pricing decisions.
àmBqgJ {S>{gOZ H$mo à^m{dV H$aZo dmbo H$maH$m| H$mo g‘PmB¶o& [2013]

OR
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Explain the factors that you would take into consideration while pricing a
product.   H$maH$m| H$mo g‘PmB¶o Omo Amn EH$ àmoS>³Q> àmBg H$aVo g‘¶ {dMma ‘| c|Jo& [2011]

OR
How a marketer can set the price of any product or service? What are the
factors that affect pricing? / EH$ ‘mH}$Q>a H¡$go, {H$gr ^r àmoS>³Q> ¶m g{d©g H$s àmBg goQ>

H$a gH$Vm h¡? H$m¡Zgo H$maH$ hmoVo h¢, Omo àmBqgJ H$mo à^m{dV H$aVo h¢? [2019]

METHODS OF SETTING PRICES / àmBg goqQ>J H$s {d{Y`m§

Q.22. What are the various methods of pricing a product?
EH$ àmoS>³Q> H$mo àmBg H$aZo H$s {d{^ÝZ {d{Y¶m§ ³¶m h¢?

OR
What is price? Discuss the steps involved in setting price of any product or
service? [2021]

àmBg Š¶m h¡? {H$gr ^r àmoS>³Q> ¶m g{d©g H$s àmBg V¶ H$aZo ‘| em{‘c MaUm| na MMm© H$s{OE&
OR

How can break-even analysis help in price fixation?
àmBg {’$ŠgoeZ ‘| ~«oH$-BdZ EZm{b{gg H¡$go ‘XX H$a gH$Vr h¡? [2011]

OR
Explain the various techniques of pricing with suitable examples.
àmBqgJ H$s {d{^ÝZ Q>op³Z³g Cn¶wŠV CXmhaUm| Ho$ gmW g‘PmB¶o& [2006]

PRICING STRATEGIES / àmBqgJ ñQ>́¡Q>oOrg

Q.23. Write a note on: Pricing strategies. / àmBqgJ ñQ´>¡Q>oOrg na EH$ {Q>ßnUr {cpIE&[2012]

RURAL MARKETING / ê$ac ‘mH}$qQ>J

Q.24. Define Rural Marketing. Explain its importance.
ê$ac ‘mH}$qQ>J H$mo n[a^m{fV H$s{OE& BgH$m ‘hËd g‘PmB¶o&

OR
Explain various features of Rural Marketing?
ê$ac ‘mH}$qQ>J Ho$ {d{^ÝZ ’$sMg© g‘PmB¶o&

OR
Explain in detail Scope of Rural Marketing. / ê$ac ‘mH}$qQ>J H$m joÌ {dñVma go g‘PmB¶o&

OR
Differentiate between Rural and Urban Marketing mind set.
ê$ac Ed§ A~©Z ‘mH}$qQ>J gmoM Ho$ ~rM A§Va H$s{OE&

OR
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Explain in detail various factors influencing rural marketing.
ê$ac ‘mH}$qQ>J H$mo à^m{dV H$aZo dmco {d{^ÝZ ’¡$ŠQ>g© g‘PmB¶o&

STEPS FOR TAKING LEAD IN START-UPS
ñQ>mQ>©-Aßg _| brS> hmoZo Ho$ {bE ñQ>oßg

Q.25. What are various steps involved for taking lead in start-ups?
ñQ>mQ>© Aßg ‘| crS> coZo hoVw, em{‘c {d{^ÝZ MaU ³¶m h¢?

MODERN MARKETING / AmYw{ZH$ ‘mH}$qQ>J

Q.26. What do you understand by modern marketing ? Why is it considered as the
need of an hour?
AmYw{ZH$ ‘mH}$qQ>J go Amn Š¶m g‘PVo h¢? Bgo g‘¶ H$s ‘m§J Š¶m| ‘mZm OmVm h¡?

FUTURE MARKETING / â¶yMa ‘mH}$qQ>J

Q.27. Explain the details related to future marketing.
â¶yMa ‘mH}$qQ>J go g§~§{YV {dñV¥V OmZH$m[a¶m§ g‘PmB¶o&

 Review Questions

Service Marketing

SERVICE MARKETING: INTRODUCTION AND GROWTH OF SERVICE SECTOR

g{d©g _mH}$qQ>J… g{d©g goŠQ>a H$m n[aM` d {dH$mg

Q.28. What do you understand by service marketing?
g{d©g ‘mH©o$qQ>J go Amn Š¶m g‘PVo h¢?

OR
Briefly explain various reasons for growth of service sector?
g{d©g goŠQ>a H$s J«moW Ho$ {cE {d{^ÝZ H$maUm| H$mo g§{já ‘| g‘PmB¶o&

CONCEPT: DEFINITION AND CHARACTERISTICS OF SERVICE MARKETING
H$ÝgoßQ> : g{d©g ‘mH}$qQ>J H$s n[a^mfm d {deofVmE§

Q.29. Define Service Marketing. / g{d©g ‘mH}$qQ>J H$mo n[a^m{fV H$s{OE&
OR

Explain various characteristics of Service Marketing.
g{d©g ‘mH}$qQ>J H$s {d{^ÝZ {deofVmE§ g‘PmB¶o&
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OR

State how services are different from goods?/ ~VmB¶o g{d©gog, JwS²>g go {^ÝZ  H¡$go h¡?
OR

Write a short note on : Difference between Product (Goods) and Services

'àmoS>ŠQ> (JwS²>g) d g{d©gog Ho$ ~rM A§Va' na EH$ g§{jßV {Q>ßnUr {cpIE& [2018]
OR

Define Service Marketing. Explain the classification of Service Marketing.

g{d©g ‘mH}$qQ>J H$mo n[a^m{fV H$s{OE& g{d©g ‘mH}$qQ>J Ho$ dJuH$aU H$mo g‘PmB¶o& [2013]

CLASSIFICATION OF SERVICES / g{d©gog H$m dJuH$aU

Q.30. Explain various bases for Classification of Services.

g{d©g Ho$ dJuH$aU hoVw {d{^ÝZ AmYmam| H$mo g‘PmB¶o&
OR

Write a note on Classification of service marketing.

g{d©g ‘mH}$qQ>J Ho$ dJuH$aU na EH$ g§{jßV {Q>ßnUr {cpIE& [2015, 2018]

DEVELOPING HUMAN RESOURCES IN SERVICE SECTOR

g{d©g goŠQ>a ‘o h²¶y‘Z [agmog}g {dH${gV H$aZm

Q.31. Explain role of Human Resource Development Practices in various service
sector of India.

^maV Ho$ {d{^ÝZ g{d©g goŠQ>a ‘| h²¶y‘Z [agmog© {S>dcon‘|Q> àopŠQ>gog H$s ^y{‘H$m g‘PmB¶o&

MARKETING OF SERVICES / ‘mH©o$qQ>J Am°’$ g{d©gog

Q.32. What is the importance of People, Process and Physical Evidence in Service
Marketing? Explain with example from any Service Sector.

g{d©g ‘mH}$qQ>J ‘o§ cmoJm|, à{H«$¶m d ^m¡{VH$ gmú¶ (nrnc, àmogog d {’$OrH$c E{dS|>g) H$m Š¶m

‘hËd h¡? {H$gr godm joÌ go CXmhaU g{hV g_PmB`o& [2020]
OR

Write a short note on " Service Marketing Strategies"

""g{d©g ‘mH}$qQ>J ñQ´>¡Q>oOrO'' na EH$ g§{jßV {Q>ßnUr {cpIE& [2020]
OR

Write a short note on "Marketing of Health Services"

""‘mH}$qQ>J Am°’$ hoëW g{d©gog'' na EH$ g§{jßV {Q>ßnUr {cpIE& [2017]

 Review Questions
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Channel Distribution &
Retail Marketing

CHANNELS OF DISTRIBUTION / {dVaU H$s M¡Zëg

Q.33. Why is distribution channel required?
{S>pñQ´>ã¶yeZ M¡Zc H$s Oê$aV Š¶m| hmoVr h¢? [2016]

OR
Discuss the functions of distribution channels.
{S>pñQ´>ã¶yeZ M¡Zëg Ho$ ’§$ŠeÝg na MMm© H$s{OE& [2012]

FACTORS AFFECTING CHOICE OF CHANNEL
M¡Zc Ho$ {dH$ën à^m{dV H$aZo dmco ’¡$ŠQ>g©

Q.34. What are the factors which influence the choice of distribution channel? Ex-
plain
H$m¡Z go ’¡$ŠQ>g© h¡ Omo {S>pñQ´>ã¶yeZ M¡Zc H$s Mm°Bg à^m{dV H$aVo h¢? g‘PmB¶o& [2012]

OR
Explain the various factors affecting the choice of channels.
M¡Zëg H$s Mm°Bg à^m{dV H$aZo dmco {d{^ÝZ ’¡$ŠQ>g© g‘PmB¶o&

LOGISTICS AND SUPPLY CHAIN MANAGEMENT
cm°{OpñQ>Šg E§S> gßbm¶ MoZ ‘¡ZoO‘|Q>

Q.35. What do you mean by Logistics and Supply Chain Management.
cm°{OpñQ>Šg d gßbm¶ MoZ ‘¡ZoO‘|Q> go AmnH$m Š¶m Ame¶ h¡?

OR
What is the difference between Logistics and Supply Chain Management.
cm°{OpñQ>Šg Ed§ gßbm¶ MoZ ‘¡ZoO‘|Q> Ho$ ~rM Š¶m A§Va h¡?

TYPES OF INTERMEDIARIES AND THEIR ROLES
BÝQ>a‘r{S>¶µO Ho$ àH$ma d CZH$s ̂ y{‘H$mE§

Q.36. Describe the various types if intermediaries involved in distribution channel.
{S>pñQ´>ã¶yeZ M¡Zc ‘| em{‘c BÝQ>a‘r{S>¶[aO Ho$ {d{^ÝZ àH$ma {dñVma go g‘PmBE&

OR
What do you understand by 'distribution channel members'.
"{S>pñQ>́ã¶yeZ M¡Zc ‘oå~g©' go Amn Š¶m g‘PVo h¢?
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OR
Describe different types of distribution channels in India?
^maV ‘| {S>pñQ´>ã¶yeZ M¡Zëg Ho$ {d{^ÝZ àH$mam| H$m {dñVma go dU©Z H$s{OE& [2017]

RETAIL MANAGEMENT / [aQ>oc ‘¡ZoO‘|Q>

Q.37. What do you understand by Retail Management?
[aQ>oc ‘¡ZoO‘|Q> go Amn Š¶m g‘PVo h¢?

TYPES OF RETAILING / [aQ>oqcJ Ho$ àH$ma

Q.38. Explain various types of Retailing? / {d{^ÝZ àH$ma H$s [aQ>oqcJ g‘PmB¶o&

INTERNET MARKETING / B§Q>aZoQ> ‘mH}$qQ>J

Q.39. What do you understand by Internet Marketing?
B§Q>aZoQ> ‘mH}$qQ>J go Amn Š¶m g‘PVo h¢?

OR
Explain various components of Internet Marketing?
B§Q>aZoQ> ‘mH}$qQ>J Ho$ {d{^ÝZ Ad¶dm| H$mo g‘PmB¶o&

OR
State various difference between Traditional Marketing and Internet Marketing.
Q´>o{S>eZc ‘mH}$qQ>J  Ed§ B§Q>aZoQ> ‘mH}$qQ>J Ho$ ~rM {d{^ÝZ A§Va ~VmB¶o&

NON PROFIT MARKETING / Zm°Z-àm°{’$Q> ‘mH}$qQ>J

Q.40. Define Non-Profit Marketing. / Zm°Z-àm°{’$Q> ‘mH}$qQ>J H$mo n[a^m{fV H$s{OE&

 Review Questions

 T-20 Questions
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