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New Syllabus

Marketing Management (fauur= uger)

Nature and Scope of Marketing, Selling Vs. Marketing, Basic Concept
and Approaches, Marketing Management Philosophies, Concept of
Holistic Marketing, Market Segmentation, Marketing Mix, Marketing
Environment, Marketing System.

AIHFET & UpfT 3R IRRT, o1 1 R{go, gardt sruRn SR gt
fauur e gefF, wHu fAUu &Y sraaroT, TR fAursH, fauuE s, fagee
araTaRYT, fagu et

Product Strategy Product Classification and Product mix, Branding and
Packaging Decision, Integrated Marketing Communication, Promotion
Mix: Advertising, Publicity, Selling, Sales Promotion and Public
Relations.

IeTE U et Fnvur iR Searg fAsmn, Fif$ ok Gfom Fvfa, vdhiga
four WeR, SR fArsron: fasmom, s, fashy, fht sad ik SRivd|

Pricing Decision, Methods of Setting Price, Pricing Strategies, Product
Promotion Rural Marketing, Steps for Taking Lead in start ups, Modern
Marketing, Future Marketing

T iR Fofa, 3o FuiRa o7 & a8, gea Ry oifmt, Sarg dads
I AU, TeTe 319 H wiqied v o forg S, sTYfAies fauvH, wfasy fagom
Introduction, Growth of Service Sector, Concept, Characteristics,
Classification of Service Designing, Developing Human Resources,
Marketing of Services with Special Reference to 1. Financial Services,
2. Health Services, 3. Hospitality Services Including Travel, Hotels and
Tourism, 4. Professional Services, 5. Public Utility Service, 6. Educational
Services

o, [a1 &3 &1 fae, @R, fRdvan, Jar s o affexu, ama
RATe 1 fapr, 1. faita waradi, 2. W s, 3. snforea At |fed ar,
gicd 3R gded, 4 P Ay we § Jarei o1 g | aaie Qa], 5. AesiHe
U T, 6. $féres Farg

Channel of Distribution, Logistics Supply Chain Management, Factors
Affecting Choice of Channel, Types of Intermediaries and Their Roles,
Types of Retailing, Retail Management, Internet Marketing, Non-Profit
Marketing
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; Distribyt:
Service ribution

Promotion [akCe]

oduc_'f Pricing

P_r. "~ Marketing

MARKETING MANAGEMENT: DEFINITION , NATURE AND SCOPE

qrhfen Aaoric: aRume, uefa sk &=

Q.1. "Marketing is the creation and delivery standard of living." Discuss how can
marketing help the firm to build its goodwill in the market.

Hrche ¥, AP T ST & e 7S DR AehelT & ? [2016]
OR

"All organizations need marketing." Do you agree to statement? If so , give
reasons in support of your answers along with relevant examples.

“woft SMATSSI9=T DI AIHIET Y 3TaegPhar gldl 21”7 HUF A T FEA 81 & ? IR
&1, 3MYP SR & WU H PRI DY HaTerd ISR &b AT ST

OR
Define Marketing Management and also explain its Nature and Scope.
BT Anoric Bt gkt HifSrg va sadht uHit 7 IRR o +ft st

OR

"Marketing is the process responsible for identifying, anticipating and satisfy-
ing customer requirements in profitable manner." Explain.

“HTHIST ATHIIE TR H ATED] DI SRRl DI Uga™H, @A B T T R D
iR ufthar 217 wHemsd | 19
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SELLING V/S MARKETING / QfoRT &9 A1hfeT

Q.2. Differentiate between Selling and Marketing.

AT 3R ATHIET & i iR HfTUI
OR

Define Marketing and distinguish it from Selling.

ATchfeT B RV HRTY ik 30 Ao | siax HifSm [2017]
OR

In what ways is selling different from marketing concepts.

B A TDI ¥ AfeRT, F1hfET sraeaRomai | 37T gt 82
OR

Write a short note on Selling and Marketing.

Jferr 3R A1hfeT W v wféra feuft forRaw)

BASIC CONCEPTS AND APPROACHES / 3THR¥T 3TGURUMT 3R I

Q.3. "Instead of trying to market what is the easiest for us to make, we must try to
find out much more what is consumer willing to buy? In other words , we must
apply our creativeness more intelligently to people rather than products.' Ex-
plain this statement in context of the modern marketing concept.

""AThe B P PN B T, Fche T b oIy Ty I AR forg 7am 82 & a8

TaT IR Y TR I BRAT AR 6 PRewR a7 WRied Hi g1 R @ g2’

R ol #, g g fohufean SaTeT IEHgdS @Rl O, I Higeed R ST

HRAT AT 0 BT PI MYAH ATHIET i agRom & Haer § wwemsd|  [2019]
OR

Explain how societal concept has broaden the traditional marketing concept?

THEATSY, BN WIS SRV, URURD HIHIET SGURUIT B ATID ST Il & 7[2014]
OR

Discuss the evolution of marketing concept with the help of various philoso-
phies .

ATchfeT raeRon & fAwr R A= fheiRiThs &t werar | =i Hifvul
OR
Explain the Concept of marketing. / ATch{aT Y Jr@emRum B THATSY | [2015]

MARKETING MANAGEMENT PHILOSOPHIES / HThft #Hstie fhetivaithol

Q.4. Write a short note on Marketing Philosophies.
AT fheifhel UR o siféra Aie forfag
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OR
"Marketing should aim at meeting a given customer's need rather than selling
a given product." Discuss this concept in the light of conceptualizing the vari-

ous philosophies of marketing. / "A1HfRET Y T A T FeewR $Hi s H g7 FA
TR AfeT BT ARY, 99T U A TN Wisde 6t Aferm w1’ ArbfeT Hit Rt
fihetaITopsT &l TR IR BRA S U1 8 39 faaR IR ==t HifSm| [2019]

OR
Explain the Philosophies of marketing management.

AT #orie &Y fheiRfthsT AHsmSA |

35

CONCEPT OF HOLISTIC MARKETING / BIfolfc HIhieT Bl hi~A<

Q.5.

Explain the concept of Holistic Marketing in detail?
BIfIRED ATHET F BI< Bl AR A TS|

OR
What are the various approaches of Holistic Marketing?

BIfe1iRed AThTe i faf¥=1 STHTa T Bieit & ?

40

MARKET SEGMENTATION / ATche WA=

Q.6.

What is Market Segmentation? Discuss the bases of segmentation that can be
used by a marketer in order to segment the market for promoting and selling

its product. / HThe I FIT 8?2 WM P YR, SN fF ATheR gRI, IqH

ST Bl THIC T Wl DR P AT DI AIHE P B HRUT IUANT fhdl ST Fehel &, T

Tt HImI [2021]
OR

Explain the importance of Market Segmentation.

HIhe WM P Tged Pl AHATS | [2015]
OR

What do you understand by market segmentation? Explain

Hrehe AT W 3T T THSA & ? TS| [2012]

OR
Write a short note on "Market Segmentation”.

AThe AN R T wféra fewufY ferRau) [2011]
OR
Identify four categories of segmentation variables. Give two examples of prod-

ucts offering for each segmentation. / A~ IRt it IR ARl it ygam

HIRTI TP AT & ford MsTew ATHRT & 3) Sarexvil Bl STl [2014]
OR
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Discuss the various bases of Segmentation.

AWM & AT Ry it =zt Hifdro [2010]
OR
How a consumer market be segmented to choose the target market?

& TH HogHR AIHE, TRIT ATHE Bl g gg WM fHar S 82
OR
Discuss Geographic Market Segmentation , Demographic Market Segmenta-

tion and Behavioural Market Segmentation. / fSr{thes ATche FM=Ce, SHITthe
HThe A= g fAgfRe ATdhe A=y WR Tt HIfeTul

46

MARKETING MIX / AThT e

Q.7.

Explain taking an example of marketing mix elements.

ATh e e cferic 31 U ITERVT Ay AHETS | [2017]
OR

Define Marketing Mix. / AT fiaRT @Y aRuTfa HifSTe
OR

Explain in detail various elements of Marketing mix.

qrbfET v & Ry aeal @ v  wwemed|
OR

Write a short note on Marketing Mix. / ATh{eT fieRT WR Teh wifére fewoft forfau

55

MARKETING ENVIRONMENT / HTh{e7 THa—I-HC

Q.8.

What is the purpose of marketing environment? Discuss its various elements.
HIHTE TaTIHe BT Sgeed /BRI BT gl 8 ? 30 A= aeai uR ==t Hifdrgl
[2017]
OR
Explain in brief Marketing Environment.
HIcheT THaI-HE B WaT # 2T Hifemg)
OR

Why is it necessary for a marketer to perform Environmental Scanning? Briefly
explain various environmental factors affecting Marketing Environment.

Teh ATheR P o THaTI-HE Thi+T GRWBIH AT 9T T1 Il & ? HIh (T THag-He
P U PR+ a1t A THaRIFHee BRe! i GaT § e Hifsw| [2021]

OR
Elaborate on micro and macro environment from marketing point of view.
AISSH! T Hehl TIARIFHE UR ATHICT & gfesiu A aaren Hifvm [2015]
OR
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How do macro environmental forces provide opportunities and pose threats
to a company? / 1, #h! THaRIHHC &Y AT Th U Bl FEaWR USH BRel & T
gt doT et €7 [2013] 61

MARKETING SYSTEM / HTh o Req

Q.9. What do you understand by Marketing System?

AT RIReH gRT 39 =T A9 & ?
OR
Write a note on Marketing Information System (MIS).
AIHIET FABRAIN Rived (MIS) WR U feuft ferlau [2012] 68
B Review Questions 75

Product Strategy &

Promotion Mix

PRODUCT STRATEGY / MSdc 2ot

Q.10. What do you understand by Product Strategy?

sae Teoil gRT 3TT FAT FHEIA & 7
OR
Explain the importance of deciding on Product Strategy.

Msae ool R 34138 1 & Aga 6 e Hwl
OR
Explain various steps to develop product strategy.

MeTe ol 305U B A A= sraxaan (zRon) it aarer Hifdm 77

PRODUCT: MEANING, DEFINITION AND LEVELS / Miga<c: 31ef, gRYTNT td wR

Q.11. Define Product and explain its importance.

Hrsae uRyTa HIfSTg vd s0S Agea &t @ Hifsml

OR
"Product is a cluster of psychological satisfactions."Comment on this state-
ment.
""Msde, ARIBIIThe HISHhaT HI Uh 6T gl g1’ 3 999 TR I )
OR
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Explain various levels of a product. / T Mgae & A= Saeq i = Hifom

OR
Explain various features of product and briefly explain its meaning with the

help of examples. / Aisae F A= &N A ISrexv |fgd e Hfom|

83

PRODUCT CLASSIFICATION / TISac gfichroT

Q.12.

In what ways Product Classification can be done?
DI TP A, Wisae ifiaRor fFar S Fahar 2 ?
OR
Write a short note on Product Classification.
Meae Fifeor R U wfara fewft foRag)
OR
Discuss the detailed classification of goods and services.

g9 iR AR & fargga afiezor = =af Hifsmg

90

PRODUCT MIX / Migde e

Q.13.

What do you understand by Product Mix. | Tisae AT | 319 7 |9 & ?
OR

Explain various elements of Product Mix. / Misae =T & A= d<ai & Gussd|
OR

Briefly explain the importance of Product Mix.

Msae e & g ! Gferd d qHsmsd|
OR

With an example explain the concept of Product line, Product width and Prod-

uct depth.

T ISTERVT F AT WIsTe B3T3, Nsae AU td Hisae S & HiAe B AHSA |
OR

Write a short note on Product Mix. / isae et WR U siféra oot ff@w)

93

BRANDING AND PACKAGING / SITf0ST T GohfomT

Q.14.

Q.15.

Write a short note on "Branding". / ‘S1f0s7’’ R e wféra feuoft ff@vi [2014]
OR

What do you understand by the term Brand? / §TUS $Tec W 3119 T W93 & ?
Define Packaging. / GhfoRT 1 aRMifia HifS

OR
What is the role and importance of packaging. / 4fSrT &t Yf¥aT 7 wgea @1 82
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INTEGRATED MARKETING COMMUNICATION (IMC)

NS AIHET HRIFHE (IMC)

Q.16.

What is Integrated Marketing Communication?
RIS ATH T HRIAhIM T 82
OR
Define various components of Integrated marketing communications?
FEHICS ATh{ET FRIAheM & R sraual o Rt Hfsm
OR
What do you understand by a campaign? / (& $®H § 319 31 93 & ?

OR
Explain various features of Integrated Marketing Communication (IMC).

FEHICS ATh AT HRgfAheH & R hiexd & wHsms| 110

PROMOTION MIX / U9 AT

Q.17.

Discuss the elements of Promotion Mix with examples.

TN & Teal IR STeNYT Afgd Tt Hf| [2021]
OR

Write a short note on Promotion Mix. Also explain various elements of Promo-

tion Mix./ T fieRT TR Ueh Wfére fewoft fofae vmver fies & A= gl & off
AT | [2016,2019]

OR
Explain the role of Promotion Mix. / St fiast &t yffiaT a9smsd| [2015]

OR
Write a short note on Promotion Mix importance in the field of marketing?
HAIHIET & &7 | Msae A 78 R U wféea feuwoft fof@u) [2013]
OR
Explain Promotion Mix with the help of suitable example.

e e, SuYaT SeTeRvl Afed AHsS |
OR
What is the meaning of promotion ? What are various promotional methods.

THISF T T 9T BT & 2 =1 wiiee Rfti st gt 22 17

ADVERTISING / USGRCTSOTT

Q.18.

What do you mean by Advertising ? Explain its objectives and functions.

TSARCTSONT gRT 319 3T W9 § ? 39 Igeedl U fhaneil o wwemsd|
OR

BRILLIANT’S / Marketing Management / 10



Explain the features of advertising?

TSRS & Hd &1 = |

125

PUBLICITY, PUBLIC RELATIONS AND PERSONAL SELLING
fesRidt, ufeses RS9 9 w=iee AfST

Q.19.

Write a short note on Personal Selling.
TRiFTe AT R v wfére fruft @) [2013,2011]
OR
What do you mean by Personal Selling? Explain its features and merits.
RIS AT | MY FAT T & ? $9 Uni 9 faferearsii o awsnsd|
OR
Write a short note on Publicity. / 9fesRiéY wR v iféra ool f5f@wl [2013]

OR
What is the difference between Personal Selling and Advertising.

i AfST vd veaRersionT & i a1 AR glaT 8 2 [2016]

129

SALES PROMOTION / 9 UM

Q.20.

Elaborate on Sales Promotion. / A YHIgM 6t @ HifeTul [BBA-2015]
OR

Explain how the addition of guarantees service and credit can improve a
"Total product”. Cite specific case where and how this has been done and

explain. / TUETSY BN TR<IS AT 3R hfSe &1 MfAe AT, T ' ‘Sies Hisae’’
FUR FHaT g ? fAdw AT, I8 el iR BN fHa1 S gHT g, Ty SR A9

Review Questions

Pricing Decisions &

Product Promotion

139
145

PRICING DECISION : INTRODUCTION / W3R f3fRe=: ufRe

Q.21.

Discuss the importance of Pricing. / 9T3RFT & #g@ ©X ==t HfSTgl [2016,2013]
OR
Explain the factors influencing pricing decisions.

TTSRAT RRSH 3 79 =+ a1t dRep! B qHATS| [2013]
OR

BRILLIANT’S / Marketing Management / 11



Explain the factors that you would take into consideration while pricing a

product. PHR®I DI THATSY ST 3T Teh MSFE UTSH HRa 99T AR & 31 [2011]
OR
How a marketer can set the price of any product or service? What are the

factors that affect pricing? / (& dThex &, fasdl oft misae ar wfdwr &t ursw A

PR FHAT 8 ? BIFN BRSB 8 &, SN USRI Y yuifad axa &2 [2019] 147
METHODS OF SETTING PRICES / W15 @ifew &6t fafemi
Q.22. What are the various methods of pricing a product?
T Aisde Bl TS Hx+ o1 A= fafdi «=m €72
OR
What is price? Discuss the steps involved in setting price of any product or
service? [2021]
Tsd T g ? fonsiY oft tiisare ar wfdw it ursw a7 o+ # onfas @Rl W) ==t Hifs
OR
How can break-even analysis help in price fixation?
TS fhaRie & 9h-3a+ THTTOIRINT thal Hag Y Wahell & 2 [2011]
OR
Explain the various techniques of pricing with suitable examples.
R it A= fda SugaT Serexvil & AT Ty | [2006] 155
PRICING STRATEGIES / TSR W¢eoi™
Q.23. Write a note on: Pricing strategies. / TSRAT ¥¢eoiivg WX va fewoft f3f@vi[2012] 158
RURAL MARKETING / X HTch e
Q.24. Define Rural Marketing. Explain its importance.

TR AT Bl uRHIRT HfoTg| 37T A a9z |
OR
Explain various features of Rural Marketing?
XSG AThIAT & AT e wwesd |
OR
Explain in detail Scope of Rural Marketing. / 53 ATh{eT &l & faRaR | w9 |

OR
Differentiate between Rural and Urban Marketing mind set.

TS UG T HIBIT AT P i IfaR DI
OR

BRILLIANT’S / Marketing Management / 12



Explain in detail various factors influencing rural marketing.

IS JTH T Y Y9I BRA a0 RN thaew qw=msy | 160
STEPS FOR TAKING LEAD IN START-UPS

WIE-3q § oIS 81 & forg e

Q.25. What are various steps involved for taking lead in start-ups?

wre 3o § ofts oA g, e Rl == Far 2 172
MODERN MARKETING / 3T AT

Q.26. What do you understand by modern marketing ? Why is it considered as the
need of an hour?

YA ATHTET A T FAT A 8 ? T A DY AT AT AT 17 & ? 175

FUTURE MARKETING / TR AT

Q.27. Explain the details related to future marketing.

TR ATHIET W Wl g STdRar F9ssd | 181
B Review Questions 184

Service Marketing

SERVICE MARKETING: INTRODUCTION AND GROWTH OF SERVICE SECTOR
|fda ArhfeT: |fdw Qe &1 aR= T ™

Q.28. What do you understand by service marketing?

[ITA ATHIET W 3T T FHS & 7

OR
Briefly explain various reasons for growth of service sector?

affa Aaex B MY & v A= HRN D1 wfém F aasmd 185
CONCEPT: DEFINITION AND CHARACTERISTICS OF SERVICE MARKETING

P ; AfdT qrhfen Y gy g A

Q.29. Define Service Marketing. / Sifds1 drchfen &t gRyrfa Hifdul
OR
Explain various characteristics of Service Marketing.

wfdw ArbfeT 6t A= fadvan T

BRILLIANT’S / Marketing Management / 13




OR

State how services are different from goods?/ IaTsd Wfdw, o0 & =1 FA 8?2
OR
Write a short note on : Difference between Product (Goods) and Services
"msae (TSW) T AfdHW & 9 R’ IR U Wit fewft f3f@q1  [2018)
OR
Define Service Marketing. Explain the classification of Service Marketing.

afdr arhfe o aRvfg HifSe| wfda qrbfén & affexu @) w9smsdl [2013]

190

CLASSIFICATION OF SERVICES / A &1 aifferor

Q.30.

Explain various bases for Classification of Services.
i & Ffiexor gq A= smaRi & wHaTsd|

OR
Write a note on Classification of service marketing.

[ff qrehfan P ffevor uR v widrg ool fofau) [2015,2018]

196

DEVELOPING HUMAN RESOURCES IN SERVICE SECTOR

i Aaex # ggue R fasRia o

Q.31.

Explain role of Human Resource Development Practices in various service
sector of India.

yRa & A= wfdf faex J ggae RARd Radwde dfFeww 6 yfter wrsnsd |

201

MARKETING OF SERVICES / ATh{eT 311t Afdad

Q.32.

What is the importance of People, Process and Physical Evidence in Service
Marketing? Explain with example from any Service Sector.

aff arhfeT & S, ufthar 7 Wifae aeg (fiue, 9 g fholiae Tfasd) &1 wr

Hged & ? foovdt am &1 A Sargvyr |fgd wHesd| [2020]
OR
Write a short note on " Service Marketing Strategies™

' JfET AT ST Teoi’ ' WX U wfdra feumf fofaw [2020]
OR
Write a short note on "Marketing of Health Services"

' 'HTch T 3T ge AfdwN’ " UR U Afare fewft fof@u) [2017]

B Review Questions
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Channel Distribution &

Retail Marketing

CHANNELS OF DISTRIBUTION / Rt &Y 29w

Q.33.

Why is distribution channel required?

gy Ie it sTova a9l gt €7 [2016]
OR
Discuss the functions of distribution channels.

e Aew & hae = W Tt HifdTg| [2012]

225

FACTORS AFFECTING CHOICE OF CHANNEL

A0 & fAhey gvIfad H=a ars haed

Q.34.

What are the factors which influence the choice of distribution channel? Ex-

plain

B A thaed g ot Ry 390 H aigw yfdd o= €7 w9ssd | [2012]
OR

Explain the various factors affecting the choice of channels.

e Y =g TUIfad B a1 A= theredd W= |

231

LOGISTICS AND SUPPLY CHAIN MANAGEMENT

BIIRERT U8 T 99 dHoe

Q.35.

What do you mean by Logistics and Supply Chain Management.

BIIRERT T AT A AAoTHE W 3TIDT FIT A9 8 2
OR
What is the difference between Logistics and Supply Chain Management.

BITRERT Td AT o HAoTHE & s &7 3ia) g ?

234

TYPES OF INTERMEDIARIES AND THEIR ROLES

FEIHISTST & UHR g ST YADBIY

Q.36.

Describe the various types if intermediaries involved in distribution channel.

fRfesgem 3s § aifie sewiffalRs & Rt yor R & wwesul
OR
What do you understand by 'distribution channel members'.

‘RfRege™ 390 Jrawd’ A oy T FHEA §?
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OR
Describe different types of distribution channels in India?

yRa ¥ fSReege™ oo & Rt yaRI &1 IR 3 auiF Hifsrg

[2017] 238

RETAIL MANAGEMENT / Reo fRsic

Q.37.

What do you understand by Retail Management?

R Aome & g a7 wweTd B2

242

TYPES OF RETAILING / Refo5 & UhR

Q.38.

Explain various types of Retailing? / %=1 R &1 Refdn W=z

246

INTERNET MARKETING / 33T HTh T

Q.39.

What do you understand by Internet Marketing?
STIT TIHIAT A 1Y &7 TS 8 2

OR
Explain various components of Internet Marketing?

$exiie A1hfET & Rt srawal & wHsg
OR

State various difference between Traditional Marketing and Internet Marketing.

23 AIHIET Td Fexme Arhien & i fAfd= siax gz

252

NON PROFIT MARKETING / AT-TTfthe HIhfeT

Q.40.

Define Non-Profit Marketing. / ATT-Hifthe HIhfeT Bl TRUTET HSTT|

B Review Questions

B T-20 Questions
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