=
BRILLIANT'S" X

[\ e

BRILLIANT'S

Tlﬁl.‘e?ding Publishers of India
Aiding to all Universities

¢ forem ifer (NEP) @ .91 Sear farem fawmr &

ThIghdl T UTGTHATAR

Retail
Management

((edceEL)

(Minor)
(Group B: MarketingD

\n This Boog

FREE .
1-20 QUESTIONS

CATCH 1o win THE MATCH »

brilliants_indore [f] nakoda publishers & printers & thebrilliants.in

Bilingual (English & Hindi) (siich @ = a1 wrwali o amer) >



BRILLIANT'S®

Retail

Management
(ST 9aY)

BBA 3 Year

(Minor)

-Group B: Marketing-

Bilingual (English & Hindi)

3irSi ga @t g st |

According to New Education Policy

www.thebrilliants.in



e

Retail Management
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Fundamentals of Retail Management
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Basic Concept of Retailing, Types of Retailer, Multi-
Channel Retaility Organized Retaility Organized
Retailing in India, Retail Market Strategy, Retail
Format and Target Market, Growth Strategies, Pric-
ing Strategy, Consumer Behaviours, Determinants of
Consumer Behaviour, Consumer Marketing Strategy,
Consumer Decision Making Process, Organizational
Consumers Behaviour, Post Purchase Behaviour.
Service Retailing: Importance of Service Retailing
and its Challenges, Consumer Behaviour in Services
Zone of Tolerance, Service Perception and Expecta-
tion, Service Strategy, Service Triangle, Marketing
Mix, Marketing Segmentation.
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Merchandising Philosophy, Merchandising Plans,
Merchandise Budget, Financial Inventory Control,
Pricing Strategy.

Basis of Visual Merchandising, Retail Store Site and
Design, Store Layout, Image Mix, Store Exterior and
Interior, Color Blocking, Signage and Understand-
ing Material Planograms, Window Display.
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E-Retailing / §-fRefermr

Introduction: The Concepts of E-Commerce, E Busi-
ness and E-Marketing, Evolution of E-Commerce,

E-Commerce vs. Traditional Commerce, Network
Infrastructure for E-Commerce, Internet, Extranet,
E-Commerce Applications: Consumer Applications,
Organization Applications, Procurement-Online
Marketing and Advertisement, Online Interactive
Retailing, E-Commerce-Business Models: B2B, B2C,
C2C, B2 Government, Government to Government.
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E-Marketing / $-AThfeT

E-Marketing: Information Based Marketing, E-Mar-
keting Mix-Cost, Connectivity, Convenience, Cus-



tomer, Interface, Speed of Delivery. Web Retailing,
Process of Website Development. E-Retailing/Re-
verse Marketing.
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Electronic Payment Systems: Introduction to Pay-
ment Systems, Online Payment Systems-Prepaid E-
Payment Systems, Post-paid E-payment Systems, E-
Cash or Digital Cash, E-Cheques, Credit Cards,
Smart Cards, Debit Cards.
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