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Retail Management
IwXam à~§YZ

UNIT 1. Fundamentals of Retail Management
IwXam à~§YZ H$s ‘yb ~mV|
Basic Concept of Retailing, Types of Retailer, Multi-
Channel Retaility Organized Retaility Organized
Retailing in India, Retail Market Strategy, Retail
Format and Target Market, Growth Strategies, Pric-
ing Strategy, Consumer Behaviours, Determinants of
Consumer Behaviour, Consumer Marketing Strategy,
Consumer Decision Making Process, Organizational
Consumers Behaviour, Post Purchase Behaviour.
Service Retailing: Importance of Service Retailing
and its Challenges, Consumer Behaviour in Services
Zone of Tolerance, Service Perception and Expecta-
tion, Service Strategy, Service Triangle, Marketing
Mix, Marketing Segmentation.
IwXam {~«H$s H$s ‘yb AdYmaUm, IwXam {dH«o$Vm Ho$ àH$ma, ‘ëQ>rMoZb
IwXam {~«H$s g§J{R>V IwXam {~H«$s, ^maV ‘| g§J{R>V IwXam {~H«$s,
IwXam ~mOma aUZr{V, IwXam àmê$n Am¡a bú¶ ~mOma, {dH$mg
aUZr{V¶m§, ‘yë¶ {ZYm©aU aUZr{V, Cn^mo³Vm ì¶dhma, Cn^mo³Vm
ì¶dhma Ho$ {ZYm©aH$, Cn^mo³Vm {dnUZ aUZr{V, Cn^mo³Vm {ZU©¶
boZo H$s à{H«$¶m, g§JR>ZmË‘H$ Cn^mo³Vm ì¶dhma, IarX Ho$ ~mX H$m
ì¶dhma&
g{d©g [aQ>oqbJ: g{d©g [aQ>oqbJ H$m ‘hËd Am¡a BgH$s MwZm¡{V¶m§,
g{hîUwVm, godm YmaUm Am¡a Anojm, godm aUZr{V, godm {ÌH$moU,
{dnUZ {‘lU, {dnUZ {d^mOZ Ho$ godm joÌ ‘| Cn^mo³Vm ì¶dhma&
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UNIT 2. Merchandise Management / ‘M]S>mBO à~§YZ
Merchandising Philosophy, Merchandising Plans,
Merchandise Budget, Financial Inventory Control,
Pricing Strategy.
Basis of Visual Merchandising, Retail Store Site and
Design, Store Layout, Image Mix, Store Exterior and
Interior, Color Blocking, Signage and Understand-
ing Material Planograms, Window Display.
‘M]S>mBqOJ {’$bm°gm°’$s, ‘M]S>mBqOJ ßbmZ, ‘M]S>mBO ~OQ>, {dÎmr¶
gyMr {Z¶§ÌU, ‘yë¶ {ZYm©aU aUZr{V&
{dOwAb ‘M]S>mBqOJ H$s ‘yb ~mV|, [aQ>ob ñQ>moa gmBQ> Am¡a {S>OmBZ,
ñQ>moa boAmCQ>, B‘oO {‘³g, ñQ>moa E³gQ>r[a¶a Am¡a B§Q>r[a¶a, H$ba
ãbm°qH$J, gmBZoO Am¡a A§S>añQ>¢qS>J ‘Q>o[a¶b ßbmZmoJ«måg, qdS>mo {S>ñßbo&

UNIT 3. E-Retailing / B©-[aQ>oqbJ

Introduction: The Concepts of E-Commerce, E Busi-
ness and E-Marketing, Evolution of E-Commerce,
E-Commerce vs. Traditional Commerce, Network
Infrastructure for E-Commerce, Internet, Extranet,
E-Commerce Applications: Consumer Applications,
Organization Applications, Procurement-Online
Marketing and Advertisement, Online Interactive
Retailing, E-Commerce-Business Models: B2B, B2C,
C2C, B2 Government, Government to Government.
n[aM¶: B©-H$m°‘g©, B©-{~OZog Am¡a B©-‘mH}$qQ>J, B©-H$m°‘g© H$m
{dH$mg, B©-H$m°‘g© ~Zm‘ nma§n[aH$ dm{UÁ¶, ZoQ>dH©$ BÝ’«$mñQ´>³Ma
’$m°a B©-H$m°‘g©, B§Q>aZoQ>, E³ñQ>́mZoQ> B©-H$m°‘g© EpßbHo$eZ: Cn^mo³Vm
EpßbHo$eZ, g§JR>Z EpßbHo$eZ, àmo³¶mao‘|Q>-Am°ZbmBZ ‘mH}$qQ>J Am¡a
[dkmnZ, Am°ZbmBZ B§Q>aEp³Q>d [aQ>oqbJ, B©-H$m°‘g©-{~OZog ‘m°S>b:
B2B, B2C, C2C, B2 gaH$ma, gaH$ma go gaH$ma&

UNIT 4. E-Marketing / B©-‘mH}$qQ>J

E-Marketing: Information Based Marketing, E-Mar-
keting Mix-Cost, Connectivity, Convenience, Cus-
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tomer, Interface, Speed of Delivery. Web Retailing,
Process of Website Development. E-Retailing/Re-
verse Marketing.
B©-‘mH}$qQ>J: gyMZm AmYm[aV ‘mH}$qQ>J, B©-‘mH}$qQ>J {‘³g-bmJV,
H$Zop³Q>{dQ>r, gw{dYm, J«mhH$, B§Q>a’o$g, {S>brdar H$s J{V& do~
[aQ>oqbJ, do~gmBQ> {dH$mg H$s à{H«$¶m& B©-[aQ>oqbJ/[adg© ‘mH}$qQ>J&

UNIT 5. E-Payment / B©-^wJVmZ

Electronic Payment Systems: Introduction to Pay-
ment Systems, Online Payment Systems-Prepaid E-
Payment Systems, Post-paid E-payment Systems, E-
Cash or Digital Cash, E-Cheques, Credit Cards,
Smart Cards, Debit Cards.
Bbo³Q´>m°{ZH$ ̂ wJVmZ àUmbr: ̂ wJVmZ àUmbr H$m n[aM¶, Am°ZbmBZ
ŵJVmZ àUmbr, àrnoS> B©- ŵJVmZ àUmbr, nmoñQ>-noS> B©-no‘|Q> {gñQ>‘,

B©-H¡$e ¶m {S>{OQ>b H¡$e, B©-MoH$, H«o${S>Q> H$mS>©& ñ‘mQ>© H$mS>©, S>o{~Q>
H$mS>©&
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