¢
®
' BRILEIANT'S
The Leading Publishers of India
Aiding to all Universities

4

iy R

) -
% Wl =
o o |
4 f y
F I ¥
i N ¥
e j 1
. B
; -
n . -

BRILLIANT'S

Excellence)

_— - s -
e e N I —— ey N s e < PR - R R — — s = B g P S e —— i el il e . e i i e e W B e g iy el e ol e = -— e ol B I - = e - — e e ol L = g # =

A, S R AR A S TS e ME .

b“'-" ” e

www.facebook.com/NakodaPP
www.thebrilliants.in

- g

Bilingual (English & Hindi) (37l ta fa=t umsr )

\n ThlS BOok

FREE .
T-anUESTIONS® Covered Entire Syllabus

RGPV (M.P.)

ATCH 10 WIN THE M2




New Syllabus

UNIT-1

7
0.0

o,
*

UNIT-2

UNIT-3

o,
*

o,
*

UNIT-4

UNIT-5

INTRODUCTION TO CONCEPTS OF RETAILING

Concept, Functions, Channels of Retailing, Retail Formats and Types Modern Retail For-
mats, E-tailing, Importance of Retailing, Retail Marketing Mix, Retail Communication Mix,
Challenges in Retailing.

Changing Trends in Retailing, Socio Economics and Technological Influences on Retail
Management, Retail Industry in India, Government Initiatives Towards Retailing.

RETAIL CONSUMERBEHAVIOUR AND MARKET SEGMENTATION

Retail Consumer Behaviour, Factors Influencing the Retail Consumer, Customer Decision
Making Process, Types of Decision Making, Market Research for Understanding Retail
Consumer, Customer Service and Retention.

Market Segmentation and its Benefits, Kinds of Markets, Definition of Retail Strategy, Strat-
egy for Effective Market Segmentation, Strategies for Penetration of New Markets, Growth
Strategies, Retail Value Chain.

RETAILLOCATIONS AND MERCHANDISING MANAGEMENT

Importance of Retail Locations, Types of Retail Locations, Factors Determining the Loca-
tion Decision, Steps Involved in Choosing a Retail Locations, Measurement of Success of
Location.

Meaning of Merchandising, Factors Influencing Merchandising, Functions of Merchandis-
ing, Manager, Merchandise Planning, Merchandise Buying, Analyzing Merchandise Per-
formance, Visual Merchandising.

RETAILSTORE ADMINISTRATION AND PRICING

Store Administration, Premises Management, Inventory Management, Store Manage-
ment, Receipt Management.

Retail Pricing, Factors Influencing Retail Prices, Pricing Strategies, Controlling costs.
RETAILSPACE MANAGEMENT AND CRM

Definition of Space Management, Store Layout and Design, POP Displays, Logistics
Management, Relationship Marketing Strategies, Credit Management, Crisis Manage-
ment

Customer Relationship Management: Concept, history, purpose, phases, process, ben-

efits and disadvantages.
aa




UNIT-1 Introduction to Concepts of Retailing

CONCEPT AND FUNCTIONS OF RETAILING/ RfoRT & there = TAT STGEROM

Q.1. What do you understand by retailing? What is its role in marketing? What are
its scopes in India? Explain.
RefeST A 31T T ST & ? AT H SHhI 4T AT 87 HRA H SHD! WHIGA T 27
[HHAT
OR
How is retail marketing different from bulk marketing? Explain.

e (W=ER) wrhfE, g (Arh) ArhfeT | fFa UhR e 22 Twsmsd | 1

CHANNELS OF RETAILING / RefST & 9w

Q.2. Explain the concept of Channels of Retailing.
Refer B9 Y suRon @1 AHsE|
OR
What do you mean by distribution channel?

g™ 3a | ATIBT AT M &2 9
RETAIL FORMATS AND TYPES/ R hific Ud bR

Q.3. Explain various kinds of retail formats adopted in changing scenario with their
characteristics.

e I H R Y AN ueR & Red witfed ot SAdht Rdvarsil & |y wHesy |
OR
Classify the different retail formats. / f3ft=1 Res ureul &1 Fifpa HifT |

MODERN RETAIL FORMATS/ 3T~ Reat wided

Q.4. What are the modern formats of retailing?

RfarT ¥ syfie Bt wT £7

OR
Discuss the concept of non-store based and non-traditional retailing.

AF-TER I8 TAT AF-cS1eMer Refer 6 s@earon Y @rer Hf| 13
E-TAILING/ $-2fom

Q.5. Write a short note on: E-tailing./ 3ifém fewof} forRag: $-2fem
OR
What is E-tailing? Also discuss its characteristics, advantages and disadvantages.

g-ofem T 22 g fadwarai, ey a2 gt 6 oft @ Hifsml 28
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Q.6.

Q.7.

Q.8.

Q.9.

Q.10.

IMPORTANCE OF RETAILING/ RefelT &1 a5

What is the importance of retailing?/ Refer &1 1 wgw 82
OR
Discuss the importance of retailing. And analyze the benefits of retailers.

Refert & agwa 6t areT HifoTw JuT Reawd & ol a1 fagewor Hifsul
RETAIL MARKETING MIX / Rea AThET sy

Briefly explain elements of Retail Marketing Mix with suitable examples.
Reat AT fiaw & dwal &1 SUYad SSIexvIl Aigd Wi quie Hiforg
OR

Take any large departmental store and note the way the overall marketing
mix has been formulated. What all elements can be further included to
strengthen the marketing mix? Explain.

feft off art RRurdea R & Ao ta 38 did @t Aie 7, o fs wquf ArbfeT
e wifoie i 7E B | H-W o7 tforicw @ ifafke wftafera s o waar @
ATfds ATHTET e B ASTgT BR W ? AT |

RETAIL COMMUNICATION Mix/ Red argfAicher s

Discuss the retail communication Mix./ Rea Frgf~der firaw &t camren Hifvm
OR

How would the communication mix vary for a supermarket and for a depart-

mental store?

U&h HUR AThE AT T f3urdiicd R & forg drgfAide fias &% rerT ghm?
CHALLENGES IN RETAILING/ ReferT & gifori

What are the key challenges faced by today’s retailers?

e & e gRT AT Y S aTelt e gHifoRT @ 82
OR
How to resolve the challenges which are faced by today’s retailers?

3T & e gRT AT Y ST drelt gD BT FHTe B PR ?
CHANGING TRENDS IN RETAILING/ ReferT & ggerdt ugfami

Discuss the key Trends in Retailing.
R &1 v wafrt &t Taf R
OR
Why is it important for retailers to understand future trends in the retail
industry?

Reerd & forg Reat Sa Y wiisy Y vgfEl & a9 3masTs wai 82
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R TRoTc R AMTRTS -3 T=IT deh-ih! aHTa

SOCIO, ECONOMIC & TECHNOLOGICAL INFLUENCES ON RETAIL MANAGEMENT

Q1.

Q.12.

Q.13.

What are the socio, economic and technological factors that influence retail-
ing in a highly competitive environment?
AR, JMffp TAT dehith! PIRD FIT & Sl Up AcATeeh Ffanit ardraxor § Refent
T TR PR 82

OR
In the present retail scenario, how is technology playing an important role?

g Reer uRged § da-ie T Aewyul YT Hay AT &t 82
RETAIL INDUSTRY IN INDIA/ ¥Rd ¥ RS St

Has India really reached the growth stage in retail?
T IRTE § WRA Res H T TS T Ugd T 82

OR
Write a note on: Retail Scenario in India.

URa 4 Rew aRged | wfdra femoft f5Reg |

GOVERNMENT INITIATIVES TOWARDS RETAILING
fRefem & ufa smahT ugar

What are the major government initiatives in retail industry of India?
YRA & Rt ST & W hT ugdt a1 § 7

OR
Discuss the government initiatives towards retailing.

Refer & ufar b uger &t s Hifsm|

REVIEW QUESTIONS

Q.14.

UNIT-2 Retail Consumer Behaviour and

Market Segmentation

RETAIL CONSUMER BEHAVIOUR/ Reel SUHIeRT JagR

What do you understand by Consumer Behaviour? Explain along with its im-

portance in the retail market.

IUHIFAT FIER | 3T T FHA & ? Rl Arche d AT 7gar & A1 qHSYI
OR

In what ways the knowledge of consumer behaviour is essential for the suc-

cess of retail strategies?

Rt SRRl Y Therdr & forw UM FagR &l STHBR! fhd ThR AT & ?
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FACTORS INFLUENCING THE REATIL CONSUMER

R HogaR o gHTAd T arel haed

Q.15. Discuss the various factors which affect the consumer’s shopping behaviour.
J RSB B A &, SN U RED TWIIER P WRIGSR] GER P THTIfAd B & |
OR
What are the factors which affect the buying behaviour of a retail shopper?

R STHRHT FAER TR ITHIHT STHEET et BIRP] b THTE! Pl eh DI | 87
CONSUMER DECISION PROCESS IN RETAILING
Ref & Suviaar Fofa-fAufRor itk
Q.16. Explain the various stages of consumer decision-making process in retailing.

Refm 9 suMieT fFvfa-fReufoer ufrar & At Rafo ar gt &1 oo Hifsg |

OR
Explain the process of Consumer Decision. What are the factors as information
the consumer will consider before he/she buy a durable?

SUHIBT R T Tfehar B =k HITY | ITHRT ST IR WG | g4 5T HRDI
Y I & T § SUART AT 82

TYPES OF DECISION MAKING/ f2Risr afh1 & uarR

95

Q.17. What are the various levels of consumer decision making in retail management?
Reer iromife  dogey R AT % Rftr W 7 §7
OR
Discuss the types of decision making in retail management.

Rt dnsmic ¥ R AfdT & Rl it == Hifdm 102
MARKET RESEARCH FOR UNDERSTANDING RETAIL CONSUMER

Reat Sy 31 e & forg Arde R

Q.18. Develop marketing research proposal to understand customer buying behaviour
in the retail chain of Big Bazaar.

T TR Y R A7 & HeaR & @RS FagR Y 993 & fov arhfen Rad gae
ATV |

OR
How can research help the retailer in building a competitive advantage? Explain
with suitable example.

PIRIfRT Tedrest dI a1 & fou R, R B SN Wgsd g Fadt 22 IR
ISTERUT gIRT AHSTT |

106
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Q.19.

CUSTOMER SERVICE AND RETENTION/TTgh Jar g1 Rewe

“Satisfactory customer service leads to repeat in retail sale.” Discuss.
"fRes Ao J HareEE Ied AT @ Ao Rdte gidt 817 aarsd |
OR
Do you believe that customer service in retailing is improving or declining? Why?

1T T A & RAST N 7gs A R @ & 1 R @ 22 w2

M

MARKET SEGMENTATION AND ITS BENEFITS/ HThc QTHCM T $Hdh oy

Q.20.

Q.21.

Q.22.

Q.23.

What do you understand by market segmentation? Discuss its benefits.

HThe W W 31T AT WHST & ? SHD AT el AT Hiferg|
OR
Discuss the need of segmentation.

W Y ATIIFhT ! AT HIFT |

KINDS OF MARKETS/ ATha¥l & TR

Discuss different kinds of retail markets.
Redt wrdhew & A= yaRI i faagamr Hifs
OR
What do you understand by retail markets? What are its types?

et Arches W/ 31T 39T WHEI & ? T TR FIT 82

MARKET STRATEGIES / HTdhe Reeit

What are the strategy that needs to be adopted by the retailer to ensure that
they succeed?

3 PI-Pi Tl & R ReeR gRT IR 5 it smaeasar § a8 gifead s
> fore 5 & wHa g2

OR
What are the various retail market strategies applied by the retailers?

fReodd gRT AR oM arelt At Rew Arhe Hifear wm €2
RETAIL VALUE CHAIN/ Rea deg a9

Briefly explain the retail value chain./ Rea 3= 3 &1 wiféra qui HifSrgl
OR
Write a short note on Retail Value Chain.

Reer 3wy 99 W 1o wfére fowft forRag)

REVIEW QUESTIONS
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UNIT-3 Retail Locations and Merchandising

Management

OVERVIEW TO RETAIL LOCATIONS

R NPT BT eI

Q.24. As a retailer, how would you choose the location for your retail outlet? Why
location decision is of so much importance?
ReeR & ¥ §, U = R Sl & g Ahe &1 {59 UBR AT w12
A & forg Fofa wat aiftres wgca #1 g 22
OR
What are the factors that a retailer should consider before selecting a final
site for locating his or her store? Also discuss the steps involved in choosing
the location.
freft ReeR gRT 3T R & oI AheN WIse T AT B | g HiA-HiF
geH Bl WM § @A AIRY? WY & Albed & ga1d Hi e W Fwmd | 149

TYPES OF RETAIL LOCATIONS/ Rl 9= & UBR

Q.25. Discuss the process by which retailers can find out the right locations for their business.

I Afshar B FHEISY Soad gRT Reed 3= Ao & forg W) Alhe™ 1 uaT o Wb |
OR
Write a short note on: Site selection for a retail store.

‘et Reer R & T 18 &7 gA1E R U ifdra fewoft Ry | 158
MEASUREMENT OF SUCCESS OF LOCATION/ clich9T chl AheTdT bl HTIH

Q.26. What are the tools that can be used for the measurement of success of retail location?
3 oW 941 & FOrg Rea dAidser &t Woherd & A9 & forg SuaiT fsam o wasar 22
OR
Write a short note on: Measurement of success of Retail Location.

wfére feuwuf} forfRaw: Reer siidher Y AhetaT BT ATG | 164
MEANING OF MERCHANDISING, FACTORS INFLUENCING MERCHANDISING

HheTSIoNT BT 37, HhSTSIoNT Bl gUIfAT B a1l BRB

Q.27. What do you understand by merchandising? Discuss the factors influencing
retail merchandising.
HhSTSIOT W 319 R T & ? Reet AhersionT o yifaa o arer HRept ht e Hifswm
OR
Write a detailed note on: Retail Merchandising.

Reet wei-sTe W U wféra feumt forfay | 167
BRILLIANT’S \ Retail Management\ 9




FUNCTIONS OF MERCHANDISING MANAGER/ TIST3foTT #9OR & thae i
Q.28. What are the duties and responsibilities of a merchandising manager?
FA-STE N AR Fi 3¢t v Reaifufaferct @ 2

OR
Discuss functions of merchandising manager.

TfesTaoT $9oR & haerd off RRwwmd A 174
MERCHANDISE PLANNING/ Hh8TgST WATfHT

Q.29. Write a short note on: Merchandise Planning.
Hfare feueft fosRay: aeimsrgst wif= |
OR
List out the major activities involved in the implementation of merchandise
plan in a retail chain.

feft Reet siaet § weivsIgst WM ®I 3/d § a | Hafod afafafery 61 qt ssel 176
MERCHANDISE BUYING/ HhSTST aTST

Q.30. What do you understand by Merchandise buying?
ASHSISoT AT A Y FAT T & ?

OR
Write a short note on: Merchandise Purchasing.
TefrergeT TR R Uo féra feweft forRay |
ANALYZING THE MERCHANDISE PERFORMANCE
HefreTgol URWhTH— T fagetyur

Q.31. What are the Merchandise Performance measurement techniques?

HefreTssl RGBT &1 qTa & frFemy @m €2

OR
Write a short note on 'Analyzing the Merchandise Performance’.

‘HefreTgel IRBHA BT fAgeNu’ W ve wfdra ool ferRag | 184
VISUAL MERCHANDISING/ faS]aret #ei~sTg o

181

Q.32. Define Visual Merchandising and discuss important components of visual mer-
chandise to leverage its benefits.

fasgerer AeFeToRT @1 R HfS v fagsre AfFetsst & smaeas ol o1 quis
FHITT TN 3h ATH B THIfAIT B TS |

OR
Write a short note on: Visual Merchandising.

fasgerer Aeersiom R v wféra fRuofht forlRag |
REVIEW QUESTIONS 191
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UNIT-4 Retail Store Administration and Pricing

Q.33.

Q.34

Q.35.

Q.36.

Q.37.

STORE ADMINISTRATION AND PREMISES MANAGEMENT

R TsfafARee™ a1 st dxore

What do you understand by retail store administration?

Reet R SRR I 39 7471 9937 82
OR

Discuss Premises Management as a responsibility of retail store administration.

Rear R tsfffRee™ & afia & ©u d fOHTsaw d9cme & aarer Hifs
INVENTORY MANAGEMENT/ Sdcst 8-sTHc

Write a short note on: Inventory Management.

wfém feupeft forRay: gdedt Aacmel

OR
What measures are required in case of inventory management?

el Aeomc ot AT § a1 U 31a9gh & 2
STORE MANAGEMENT / &R #°siic

What are the components which fall under management of a store?

(ALY TENI€R" (X3 TH A HIY TH T TeBATIT
OR

Write a short note on: store management.
Hfere feuwnlt forlRay: R #9cmHel
RECEIPT MANAGEMENT/ RRie #xvHe

What do you understand by receipt management in retailing?
fRefer & Rive dnsmic I oMy Fa1 99 82

OR
Write a short note on: Receipt Management.

Hfare fewoft ferlRag: Ritte dnsmel
RETAIL PRICING/ Rea TSR
Discuss the Pricing in the context of retailing.
RefoT & Here d R R =af Hifsw |
OR
Discuss the concept of Price and the importance of Pricing.

TSN <Y JAURYT T USRI & Fga 6t Taf Hifore |
BRILLIANT’S \ Retail Management\ 11
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FACTORS INFLUENCING RETAIL PRICES

Ree ursaw & u9Ifad A 9Tl PRSP

Q.38. Discuss the factors including the retail prices.

O 1E3 A6 1TSS 1kp
OR
What are factors which influence the retail prices?
[[AGI N [6BlMED

21

PRICING STRATEGIES/ USRI Tt

Q.39. What is the relevance of Pricing Strategy in the overall retail marketing mix?
T Hut Reer arhfeT fAew o1 ursRiv el | a1 wey 82

OR

What are the various retail Pricing Strategies? Discuss any three Pricing
Strategies in retailing.

fafter Rear uEiiT WS SF-3F | 8 &2 Refom d fFft off fiF o
TINT BT JuiH HifSTg |
CONTROLLING COSTS/ oITdl ol fAF=r0r

214

Q.40. How to control the costs in the retail business?
Rt faom™ & Arral &1 FR=0r $9 B2
OR
Taking the present scenario, what measures can be taken to control costs in
the retail business.

T UREeT P aar Redt o™ 8 amel &1 v &3 & forg a/m Sur fsd <
[P 52
REVIEW QUESTIONS

UNIT-5 Retail Space Management and CRM

RETAIL SPACE MANAGEMENT/ Redl W #Rsie

218
220

Q.41. Discuss how to manage the retail store space?

e Hif fh Red R W 3 W S H?
OR
Write a short note on: Retail Space Management.

wférea fruoft fRifae: Ree W Rsmel 221

BRILLIANT’S \ Retail Management\ 12



Q.42

Q.43.

Q.44.

Q.45.

Q.46.

STORE DESIGN AND LAYOUT/ R 35113 Td «i31se

Write a note on Importance of Retail Store Layout in Semi-urban location.

TR UM R R wR sSe & Agw R o fowft forfaw)
OR
In what way store design and layout are important in retail marketing?

Reer ATheT § WWR fEoTge dem «isnse v avg W a9d® g & 2 225

POP DISPLAYS/ POP 3%

What is the role of POP displays in Indian retailing sector?
Rt Refer daex # POP f3wwist &t am yfiaT 22
OR
Write a short note on POP Displays./ POP f3%al uR wifére fewuft ferfRaw) 237

LOGISTICS MANAGEMENT/ difoifcad Uaea—

What do you understand by logistics management?
ATfoTfeaT UEe= | 31T T WHET & |
OR
How are retailers and vendors benefitted by trends in logistics management?

AfoTReeT #Roric & Bl § Read T as¥ 5w TR avifdd g g1 240

RELATIONSHIP MARKETING STRATEGIES/ Remfarg arhfen weeshiis

With an appropriate example, explain how customer intimacy can be a
differentiating factor in retailing?

U I ISTERVI &b ATY Ig Ia13Y o UTged & A1 rciaar Refsw & va fafdre
PRED HW & ADATE?

OR
What are the strategies in Relationship Retailing?

Reserfarg REFFT § Wiy aar gt #7 241
CREDIT MANAGEMENT!/ $hf2c #9sTHc

What is the meaning of credit management in terms of retailing?
Refer & aref & pfee AAcmHic &1 Far aref 87

OR
Write a short note on: Credit Management.

féra fewoft forRey: wfde dnoricl 233
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Q.47.

Q.48.

Q.49.

Q.50.

CRISIS MANAGEMENT/ ST SHstic

What do you understand by Crisis Management?

ISR oTiT [ 31T T FHE B2

OR
Write a short note on: Crisis Management.
dfére fewoft forfaw: sl dRsriel
CUSTOMER RELATIONSHIP MANAGEMENT:
CONCEPT, HISTORY, PURPOSE, BENEFITS AND DISADVANTAGES

Fenx Retemfim dqome: srauren, sfogr, Sqged, &y aur gl

How concept of CRM is relevant in current scenario?
et gRged § CRM &Y sraemRun faat amifis 22
OR
Define Customer Relationship Management. What are the benefits of CRM to
Organizations?

PR RAeFfg #9sme &1 aRyIRT HIST| e BT CRM & -1 ot &2

CRM PHASES/ CRM TRUT

Discuss various phases of customer relationship management.

PR ReFfig d9sme & A= == &Y faa=mr Hifsml
OR
Write a short note on: CRM Phases./ fifaret fewuit forRag: CRM =Rom)

CRM PROCESS/ CRM Ufg=r

Briefly explain important steps of CRM process.
HiemRus ufthar & Agaqul TRUN BT WY H TS|

OR
Briefly explain various steps involved in CRM process.

drarren ufshar § |ffrfera A= == &1 dférea guis Hifs

REVIEW QUESTIONS

T-20 QUESTIONS
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